AR E
B PR
LR 2P L D LR SR E )t =8

%+ #R it binhu@must.edu.mo

K¥¥R:

2015 -2019 TFEE L PhD (K3 %) B+ fIL &

A¥F
2010-2011 B~ flL feimsEer+ & 5 1 FEMT I BT 2ATHMR SRR 8-
2008 -2009 B~ I fam stk &

2003-2007 LK EHR 2 FHFLIE - LIRRT

Byt
W s o SHRE S R R F RSB IR T ERFER

RALEFT AL ;5 ¢ Rz ey

1 iT55%
9 1 2019-2021 FESFEINT R R
6% 2016-5* 2018 BRI E LA RAR AL o #2E TR

79 201467 2015 R fIL RN R R L FEMER PREY e f

12 % 2011-7 ® 2019 A X BEEIR Ktk oo Py A

$ R R
2567 2021 ¢ ¢k (AT FHMETENEPEARETR) FEAEDS J o F
EARP L A EA RIS AL

5-6% 2020 B EEK(XFIBREAF S 2%H) B LRSS DR R



10-12 *

oA ERy R ENEIRGIDAL  FEAFMLIFT 2

2020 = % gk (KPP L IR L ERG) FECF 3 ER Rl ley
4

2019 wr xR (KL 2ERY) FECFEFR RLER LT 2

2019 EFe ik REeFEF T 2) BT LA ELLAEER
L2

2018 # = gk (F CMERKT) A2

2017 7 24 (RT3 E) AL A

2016 # v gk (R LFARM) BRI LFRECFLHLAFE R fL

2016 ¢ 2 gk (B D ATHE S T W) A2

2015 ¢ 2 323k (B g k) A2

2015 ¢ v ¥ GRE Bd-2 %)

2014 ¢ % gk GREB2AILA 2 R)

20112013 ¢ < gk (VA RA T T o 8 DEERES)

P

1.

5.

R'%F#w 2

1.

B
AHFEMBIE 12018 F LA FALE AL ERIFLAD (Bg2tA NI FTE
GRS It REA Ll kg BBy ) 255 1 18CZCI31 -
AHF2007T RGP EE A A LD
42015 LK R ENPLE £ BAE (P F 2 F Y P RET e B R
1) = IEEL 1506279
22015 BAPILERFLR ¢RI TEFFBEE MR E 2 A K EY
ARG o Ha3h ¢ QUTI3041 -
AFF2013 s A FAFA LR LI L 0 HE X250
FLA3R

Hu, B., Adhikary, R., (2021). Chinese traditional symbols in ‘visual communication’:



10.

11.

towards a reflexive design practice, Sign and Society, under review,

Hu, B., Zelenko, O., Ziaesaeidi, P. (2020). Designing a Wayfinding System in Modern
Healthcare- a Co-design Approach for a Chinese Oncology Hospital. CoDesign. Under
review.

Hu, B., (2020), Exploring Contemporary Visualisation of Traditional Chinese Symbols:
A Case of Tea Packaging Design. The Design Journal (A&HCI).

https://doi.org/10.1080/14606925.2019.1699763

Hu, B., (2019), Design the Future of Healthcare: Prototyping an Interactive Hospital
System for Promoting Healthcare Services, Thesis Collection of the 5 Art and Science
International Symposium.

Hu, B, (2019), (¥ R@BEFm a7 T ) (57 e P8RS SN
iz )

Hu, B., (2019), Exploring Contemporary Visualisation of Traditional Chinese Symbols:
A Case of Tea Branding Design. Confirmation seminar paper, Queensland University of
Technology ePrint. PhD Dissertation.

Hu, B., Zelenko, O., Pinxit, V., & Buys, L. (2019). A Social Semiotic Approach and a
Visual Analysis Approach for Chinese Traditional Visual Language: A Case of Tea
Branding Design. Theory and Practice in Language Studies 9(2), 168—177. doi:

http://dx.doi.org/10.17507/tpls.0902.06

Hu, B., (2018), Respecting Traditions in Contemporary Visualisation Design.
Conference Paper, 7th Intl Conference for Universal Design, Bangkok, Thailand.
(A2 B AR ARA TR K FATF Kok ) (4 4) 5 2018 & 05 8 -
Hu, B., (2016) The Innovation of Traditional Chinese Symbols in Visual
Communication Design. Renwen tianxia (1) 64: 108-111. doi:
10.16737/j.cnki.rwtx81281190.2016.02.029

(AR B s B oh R B R A% 0 (F Y R %= 1) CSSCI


https://doi.org/10.1080/14606925.2019.1699763
http://dx.doi.org/10.17507/tpls.0902.06

2015 & 09 & -
12. (Rzhds < BRE PR A T Ha) (2 FEAE)2015& 01 % -
13. Hu, B., (2014), An Investigation into the Application of Traditional Chinese Visual
Identity Applied to a Cultural Enterprise. Griffith University Library Index.
14, GHIEFIARE > v ¥ arE kv #a ) (BaspFd ) 2014 & 09 ¥ -
15, (G FEmul Rl Rk P i HRE) (Fas A FF4E) 2013 & 128 -

16, (CIWrk £33 2u] ke i ) (Feg A S H4F) > 2013 & 124 -

$H 2GR

Lo »E2019 7 W LE B LB RERm &7 — 45180 p k¥

2. K¢ F g7 SAGE Open: SAGE Journals, The Design Journal: An International
Journal for All Aspects of Design B "% & #& *

3. 20152019 ;#~ I e L RAHE A EE LET 4 - F 225 £ QUTPRA &7
H

4. 2014-2015 /2 ~ ] & feAz 2287+ & & 2 48 12 Griffith QCA 3+ K & -

5. 05 7 FFA£4 CSC: Mpa v My F ok ® A



