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Research #}#F

English Journal Publications /& &AF/]
Pan Ji (2023 working paper) Perception of programmable platforms: Re-build TAM to predict health code scanning in China

Pan Ji. (2023). Approach digital cities from the communication perspective, Online Media and Global Communication, 2(2).

Pan Ji, Han Gang. & Wei Ran. (2021). Duanzi as Networked Practice: How Online Satire Shapes Psychological Well-Being,

Social Support, and Issue Knowledge for Chinese with Different Social Capital during COVID-19 Outbreaks,



International Journal of Environmental Research and Public Health, 18, 9783. (SSCI-Q1)

Pan Ji. (2020). Why and How We Wear Face Masks: Exploring the Semiotics of Face-mask as Mediator of Moral Action in
Covid-19 Pandemic. Social Semiotics (AHI)

Pan Ji. (2019). Temporality alignment: How WeChat transforms government communication in Chinese cities, Chinese
Journal of Communication. (SSCI)

Pan Ji. (2018). When the Periphery Meets the Core of a Party-Press System: Remember Comrade Lei Feng in China’ s Shifting
Media Kaleidoscope, [nternational Journal of Humanities and Social Science Research, 4, 29-40.

Pan Ji. & Scott McQuire. (2018). From media city to geomedia: Cross-disciplinary insights into information society from a
pioneering scholar, Journal of Information Society.

Pan Ji. (2018). When SNS platform hosts complex source structures: How Wechat frames the credibility assessment of
food-safety information in China, China Media Research,14(3),53-72.

Ven-hwei Lo, Huei-Ling Liu & Pan Ji. (2017). The Social Economic Background and Working Conditions of Taiwan
Journalists: A Comparative Study of 1994, 2004 and 2014, China Media Research, 8(2),11-29.

Pan Ji. (2016). Compare Chinese with Americans: How trait comparisons shape public perception of Sino-US relationship and
China-policy issues, Chinese Journal of Communication,9(2), 173-188. (SSCI).

Pan Ji. (2016). Emotional criticism as public engagement: How Weibo users discuss Peking University statues wear
face-masks, Telematics and Informatics (SSCI-Q1).

Marko M. Skoric, Pan Ji, Wayne Fu, Clarice Chwei, Lin Sim, & Yongjin Park. (2015). Does the Use of Social Network Sites
and Mobile Phones Promote the Acquisition of Job-Related Information, Job Mobility and Entrepreneurship in Asia?
Journal of Contemporary Eastern Asia 14(1), 5-22.

Pan Ji. & Fu, W. (2013). Love Internet, Love its content: Predicting Internet and content affinity with social and informational
gratifications, Internet Research 23 (4) 396-413. (SSCI-Q1)

Pan Ji. & Skoric, M. (2013). Gender and social resource: Predicting divides of SNS and mobile phone use in Singapore,
Chinese Journal of Communication, 6 (2) 1-16. (SSCI)

Pan Ji. (2013). Impacts of content preferences and elaboration on the effects of incompetent authority frame on Chinese
product recall coverage, Atlantic Journal of Communication, 21(4), 200-214.

Wei Ran, Hao Xiaoming, & Pan Ji. (2010). Examining User Behavioral Response to SMS Ads: Implications for the Evolution
of the Mobile Phone as a Bona-fide Medium, Telematics and Informatics, 21, 32-41 (SSCI-Q1)

Pan Ji. & Paul Lieber. (2010). Am I Safe? Exploring Relationships between Primary Territories and Online Privacy, Journal of
Internet Commerce 9(1), 3-22 (SSCI-Q1).

Pan Ji. (2009). Mediating ideology and changing cultural realities: Changing Meaning of "Boss" in China's Xinhua News 1978
to 1989, Journalism Studies 10(6). (SSCI-Q1)

Pan Ji. & Paul Lieber. (2008). Emotional Disclosure and Construction of the Poetic "Other" in a Chinese Online Dating Site,
China Media Research, 4(2)32-44.

Books [ %]

PanJi (2023 £%) (A Zits5eR) BERFLMAEHEE, 2EARHEM, LK K H KA.

Pan Ji (2023 £4) P B AE EREAY, FRL (F) (FobiR: 2RI R) L2 K HmAt

PanJi (%) (+ BE4#5i4) (5 114) 22k dmit

Pan Ji. Zhou Haiyan.Xu Di. & Li Wei. (2020). Dancing Byte Space: The building of Tiktok cities and its communication, Fudan
University Press. [ % JB#& % fhid 3 (2020-11) (ksp =i “HFRT7Em51E4#) L2 K5 Hmit]

Pan Ji. (2018). Cultural frames: Made-in-China in US media, Fudan University Press. [ % (&) (Xt : £EH R



R aged B H1E) BB K b iRAL]

Pan Ji. (2019 trans). Geomedia: Networked cities and the future public space, Fudan University Press [& % (i) & 4. 4%
ROQIZBEA . BB T 5= BeKR) L2 KFH kAL

Pan Ji. (2018). Report and writing of English business news, Fudan University Press [ % () (3tiEM 2% H4RiE 5 54E)
2B RFd M 2018 4]

Pan Ji. (2012). Made-in-China on US Media, LAP LAMBERT Academic Publishing GmbH Co.

Chapters [E ]
PanlJi (2023). “% =% #FAHE: KZARTHFHEREAEERE” (HFKR=ZA K%K 2023: HFRTAB) Wiz
X At ()

Pan Ji. (2023). (& EANiEHIZIEA) chapterin (A SR KRB H Fi5) ¥ EAHKF B R

Pan Ji. (2022). A chapter in Virtual-Reality Experiment Curricular Building Handbook, Higher Education Press. [#& 5% (2022
FAERIE) (L EIMT AR B FRAZZRIEE) HFHF HmAi]

Pan Ji. (2022). Building Rural Memories into Mediated Cities: How Rustic Elements Boost Popularity of City Images on
Tiktok, In James Andrews (ed). Art and the Global City, Peter Lang Press (#£) .

Pan Ji. (2021). Spatial practices and asymmetric alignment of temporalities: How “Shanghai Fabu” WeChat account transforms
government communication in Shanghai”, in Scott, McQuire & Sun Wei (eds,). Communicative Cities and Urban
Space, Routledge.

Pan Ji. (2019). The communication effect of Shanghai’s image as a global city, In Zhou Zhenhua, Zhang Guangsheng (eds.)
Global Cities Development Handbooks 2019, Shanghai People’s Press. [[& % (#) L&A HRT B IR 2 4E4E 2% R
e, B, KITAE (B) (AHRT AEMRE 2019: HERARTRIBEAM) L&A R HMAL, 2019 5]

Chen Peiqin, Wu Ying, & Pan Ji. (2016). The impact of cultural exchange programs on how participants perceive their host
countries In Robters, P. (ed.).. The Power.of Culture: Encounters.between China and.the United States, Cambridge
Scholars Publishing. [ 7 %8 &K (2016) AR B AT ERF £ 497k, (e 2: PELEEEZ
]G 2R ]

Pan Ji. (2015). Emotion disclosure and building poetic the “us” on China’s dating websites. Ying Xiaorong (ed.) Contemporary
Interpersonal Communication Theories, Fudan University Press [& % (2015) H R E HEMFZKRMN” :
LA MM A EWE, BRE (B) (E#ATHET: SRAREHELTR) L2 KF Himit]

Pan Ji. & Paul Lieber. (2015). Buying and selling friends: Evaluating products and services in corporate reputation, in Craig
Carrol (ed.) Handbook of Communication & Corporate Reputation, Wiley & Blackwell Press.

Pan Ji. (2009). Chapter in Zhang Zhi’an (ed) New Media and Social Changes, Shanghai People’s Press. [% 5% (2009) K& =%

(%) (FRREARLTIE) T, LHEARSMAL]

Pan Ji. (2010). Chapters in Chinese English Contemporary Security and Investment Dictionary, Shanghai Foreign Language

Education Press. [ % (2010) {3EUXE S KRIEAILTHEY) T3, LEINEHF &G

Chinese Journal Publications [ Hi7]

EFF (2023) aRi@EAMBEARAEFE L AR SH AR, (PEGHFIFR) F 115 G .

MR &F  (2023) EMTEART ——MEAXREMORTL, OGRS 4E4E) (GE)

Pan Ji (2023-8). ¥4, TR HAER S AT TR EM, (BRASHFE) FAMF@HEE ()

PanJi (2023-4). AA R =l 54 Likdz: KRR EMAEETBARX ZOXRARL, (BERFERZ) %48 (GO

Pan Ji (2022-10) Media operation: Re-connecting city narratives and city images. Exploration and Debates. [#& 5% (2022) #4
B EHARRTRFERFTHE, (KRE5%48) ] ()

Pan Ji. & Sun Jiayu. (2022). Digital media practice and the generation of rhizomic spatial power in Shanghai’s highrise office
buildings. Journalism College, 6. [& % FMESE (2022 5% 6 1) MBEFEHR L LEHETFHRR L XZAR L
& {# M K%) 1(Top CSSCI Journal) (4+)



Pan Ji. (2022). Space as a media research methodology, Nanjing Social Sciences, 5 (Cover-page recommendation). [ 5% (2022
F %58 AT R EENE (BRARAFE) (3t@H#fF)] (Top CSSCI Journal) (£+)

Pan Ji. (2022-9) Space as a media research methodology, China Social Science Digest, [& 5 (2022 % 9 #7) 15 B 441 777
g, (F BAERAHF L) ]

Pan Ji. (Aug, 2022). Create new urban experience with digital soundscaping, Shanghai Social Science. [&% (2022 F 8 A)
AT B )T AR5 ( LEHASAFR) ]

Pan Ji. (Nov, 2021). Dancing with Blackbox: The methodological transformation of algorithm research, Chinese Social Science
Newspaper [ % (2021 511 A) 52 &£ AL A4 E OF BAAA5HR) ]

Liu Hui & Pan Ji. (2021). Made-in-China in British and US media. Jilin University Social Science. [X)%, &% (2021 % 7
H) EFE ERBEARIRE P agob B HE (FHRFFMASAF) ]

Wang Fan. & Pan Ji. (2020). Persuasion and Co-ersion: How running app affects students* exercise practice. Journalism
College, 10. [EM.. &F (2020-10) “3&4] 5H5IR”: X TR EM APP HAR FHAF REWIALLF 4, (FH
X %) 1 (Top CSSCI Journal)

Pan Ji. & Li Lingyan. (2020), Media studies, technological innovation and knowledge production: Insight from media
archdology. International Journalism, 8. [& 5% . % # (2020-8) HAF R, BRI ELRE 7 RARNF
HALEF A FE L (B R ] (Top CSSCI Journal)

Pan Ji. (2019). Media technologies, information sources and frame-building: Source selection and the construction of Shanghai
image. News Journalists, 12. [& 5% (2019-12) #ANE K, FR ML 5EREH: 44, HTERE5FEGERL
BedofTH % LiHMH R (FF ML) ] (Top CSSCI Journal)

Pan Ji. & Scott McQuire.(2019). Media and cities: The city as media, Modern Architecture, 2. [#& % (i%) (2019 % 2 #7) Hf
R, AER, BEASWT: AEAENGGRT, (AR E) ] (Top Journal in Architecture)

Pan Ji. (2019). Collaboration and hyperlinks: A survey of public communication in Shenzhen, Hangzhou, Shanghai and
Yinchuan, China Communication Review, 6. [& % (2019) ( L4 T &83) 34 FAN, AU, EEF AR BT
NEEHAEY (FEAAEFITR) FoH)

Pan Ji. (2018). From representing reality to symbolic construction: The credibility of mainstream Chinese online media.
Modern Communication, 11.[7% % (2018-11) AR B AL 52 2| FALRA . MAIRBLEIME & TR IR, (ARHEHED]
(Top CSSCI Journal)

Pan Ji. (2018).Local and global: Media of different languages and the image of Macau—From the framing theory perspective.
International Journalism,8.[% % (2018). A 537 ;| P FE IR GBI TMT A F—AER LM A, (BEIRH
M%) 8] (Top CSSCI Journal)

Sun Wei. & Pan Ji. (2017). Fight for space: An analysis of medial discourse about re-zoning in Chinese cities. News and
Communication. [3%, &% (2017) =B $ 488 P B KR 5+ BREANE BT (FE4E) (AKX L M4
(Top CSSCI Journal)

Pan Ji. (2017). Geomedia, life experimental art and citizens’ right on cities. News Journalists, 11. [#& 5% (2017) 33244, £
FERIB LR ET R A (FTMH) % 11 #7] (Top CSSCI Journal)

Pan Ji. (2017). The node of politics and of entertainment: A frame analysis of global media’s building of Shanghai’s image.
Global Communication, 8, 45-48. [% % (2017) B & 5RRNZ 4R : A RBAR LEIRTH LR E 4, (Mg
) % 8 A 45-48]

Shen Hui.& Pan Ji. (2017). President, press and agenda setting: An interview with Prof. Wayne Wanta. News Journalists, 7 [0
%, FFE (2017) B4, AR EDALLE T LA K5 #H 2 Wayne Wanta 423t % (e ) % 7
#A] (Top CSSCI Journal)

Sun Wei. & Pan Ji. (2017). Discovering place from Space, China Communication Review,7 [#:3, & F(2017) A E 8] K I
7 (F BEEFIRE) F 78]

Wei Ran. & Pan Ji. (2016). Hostile media effect: Retrospect and projection of a media theorist. Communication and Society, 38.



[#2K,&F (2016) M EWAR L : — 2RI EHEWDMEEZ (HiES5EL5F) % 38 M)

Pan Ji.(2016). Restoring the lively relation between human and technology: A reflection on the U&G theory, International
Journalism, 9. [#& % (2016) K AAEH K EX R s B 5 2320 09 LT (B FR#7E ) % 9 #7] (Top CSSCI
Journal)

Sun Wei. & Pan Ji (2016). Fight for space: An anlysis of media discourse about re-zoning policies in Chinese cities.
Exploration and Expressions.11. [#h#h, & % (2016) = 0] 44 & —F B XIR T K a8 i55 047 (K& 55 8)
% 11 #A] (Top cross-disciplinary CSSCI Journal)

Pan Ji. (2015). The network of significance: An exploration of Shanghai’s place identity. News and Communication Research,
8. [#%F (2015) 37 & LR 25 T A8 ML : AR 18] 5 LA A % R Ll xR, (37 5 4% 485 50 ) 8] (Top CSSCI
Journal)

Pan Ji. (2015). Assessing the communicativeness of cities in the Internet era. China Social Science, 9-11. [% % (2015) 72 %
BRI T 89 T A, (F BAR A FRD 9-11]

Xie Jing, Pan Ji. & Sun Wei. (2015). Evaluation system for communicative cities, News and Communication Research, 7. [#}
#, &F, W (2015) TABIRTIFEARER (FHEE54EFTL) % 7 H] (Top CSSCI Journal)

Pan Ji. & Liu Hui. (2014). Public space or pressure-valve: The conflict and emotional expression on Weibo about the Peking
University statue wearing facemasks event. International Journalism. [i#% %, ¥ 0% (2014) 22 = W) iE Z BUE R ? “db
KA o Bttt ey E, R 5HALE (R ER) ] (Top CSSCI Journal)

Pan Ji. & Liu Hui. (2013). Blaming government or businesses: Mainstream US media coverage of made-in-China products.
News and Communication Research, 6. [#% % X1% (2013) BB ERAK: £EBEZRMLATBFE K EFA
g (M E5EEH LY % 6 #] (Top CSSCI Journal)

Jin Pinghua. & Pan Ji. (2012). Ritualistic search and function expectations for medical information applications. Anhui
University Academic Journal, 3, 125-130. [£7% % &% (2012) EF74Z &0 KXNRE Rl s (2B FF
AR .3 40.125-130].

Pan Ji. (2012). Newsroom culture and its manifestation in news frame research. International Journalism,2, 87-90. [ % 5%

(2012) Zm#F 3R AL AR R BORAT 5T F 094k AL (B IR ) % 2 H 87-90] (Top CSSCI Journal)

Pan Ji. (2010). On the conceptualization of media frame, International Journalism, 9,13-17 [#% % (2010) &3 ARAE IR 69 45
Ak, (EERFERY % 9 13-17] (Top CSSCI Journal)

Pan Ji. & Zhang Junfang. (2009). Comparing priming effect and agenda setting effect. International Journalism,7,41-48. [ %
F, REF (2009) i R fo DU L B AR K AF (BRI % 7 37 41-48] (Top CSSCI Journal)

Pan Ji. (2009). Effect of the Internet on family and local communities. International Journalism,2,42-50. [%& % (2009) F %1%
W R BEREADNK, (BEFR#ER) 2,42-50] (Top CSSCI Journal)

Pan Ji. (2008). The clash between religious and mass media discourse systems. International Journalism, 2, 21-24.[ & 5.
(2008) FH L5 K XIEAEIER R eyatde (B RHER)Y % 2 # 21-24] (Top CSSCI Journal)

Pan Ji. (2007). A review on reviews: Communication research and its development on US journals, International Journalism, 6,
42-46. [FF (2007) Likayizd: £BIA LayEiEA R (BIRHER) % 6 4, 42-46] (Top CSSCI Journal)

Pan Ji. (2005). Viacom and its development strategy in Chinese market. Global Media Report,2(1), 20-25. [#& 5% (2005) 4/
FLE R AP AR R (A RABERE) 2(1)20-25]

Guo Ke, Zhang Junfang. & Pan Ji. (2008). Comparing the academic traditions of China and US media studies, Journalism
College,1,53-63. [3F°T , TR E 35, & F (2008) rbix b £ 44651 509 KA A K$ )% 1 #1 53-63] (Top CSSCI
Journal)

Zhang Junfang. & Pan Ji. (2008). The variation of agenda setting theory after its import to Chinese academia. Modern
Communication, 6, 15-18. [k &% & (2008) BAL X BB FIANTE B LT (L REWE) % 6 M 15-18] (Top
CSSCI Journal)

Pan Ji. (2003). The rhetoric of the Time magazine’ s news headlines, Foreign Language Literature [% %(2003) £ B (B4
AT AR S HERL LI GPEESTLE) ]



Consulting Reports [FHJHRZ]

Sun Wei. & Pan Ji. (2017). Experience and strategies: The global communication of Shenzhen’ s city images. Shenzhen
Municipality Policy Development Project. [F} 35, F(2017) {23 53t F . IR £ 69 2 3RAE4E) F I B
ERcSUEREN

Sun Wei. & Pan Ji. (2017). The construction and spread of Shanghai’ s global city image, Part 1, Shanghai Municipality Policy

Consulting Project [#3h, &% (2017) { L& & HIRT A R A B ARA LML) , LB EHA 8]
Sun Wei. & Pan Ji. (2018). The construction and spread of Shanghai global city image, Part 2, Shanghai Municipality Policy
Consulting Project. [#1 3, &% (2018) L&A HMTTH Z 4 BB A R L) , LiFTHRFHA B ]

Conference Publication [£X W]

Pan Ji. Skoric, M & Poor, N. (2012). Liberating Technologies? Perceptions of Government Control and Citizens” Use of
Social Media during the Elections, The 25th Bled eConference, Bled, Slovenia, (Proceedings published) [#& 5%, Skoric,
M & Poor,N.(2012).#7 A3 & 4 K it o AL K BEARGGVE ), 5 25 BB ATk ihig &)

Pan Ji. (2012). Predicting computer and mobile phone updating with Internet gratifications and affinity in Singapore,
International Association for Development of the Information Society, ICT; Society and Human Beings 2012
Conference, 21-23 July 2012, Lisbon, Portugal (Proceedings published) [ % (2012). 24 B i& M B 7 & 3+ H A
FaF AT H, BERFZEASREWNS 2012 F4]

Poor, N. Skoric, M. & Pan Ji,| (2012). Social Media and Citizen Engagement in a City-State: A study of Singapore, The 6th
International AAAI Conference on Weblogs and Social Media. June, 2012. Dublin, Ireland. [Poor, N. Skoric, M. & &
% (2012). #A ARG BE AL, F5B B AAAL & 54 53R 4]

Guo Ke, Chen Peiqgin, Pan Ji. (2011). A survey of Global media’| s coverage of Beijing Olympics, Shanghai International
Studies University Public Opinion Reports [/ ¥, Fifi 7, & F: 4R E E 4R 4L 7 B3 138 09407 &) 1 A &5 B 5F
%, L& EE RS, P EEFREEF MRS Z 7] NO.SHO801]

Research Grants [BFFHiH]
2022-7: PI, The digitization of child literature and its effect, Shanghai Literature Development Foundation, 100, 000 RMB.
[2022-7: B 3%, 2RI ELFELORFHEARLEB AR, LETIFRELALL, 10W]

2020-9: PI, Communication infrastructure and its impact on public life in residential communities, China National Social
Science Foundation Project (20BXWO055) [2020-9: 71 v A, #F4& K sk F NEA LA FZ R R, BEXAH
—&3 B (20BXWO055)]

2019-10: Curator for “Seven Dreams of Yangpu District” exhibition as part of The Shanghai Urban Space Biennale 2019.
[2019-10: % &, i ¥ -- i 3R T 72 1) W4 R % 547 19 |

2019-2021: PI, Tiktok cities: Short-video platforms and urban communication. Dancing Bytes Corp. Research Project (380,000
RMB). [2019 £ 2021: i 5, # & : AL Wb SR RARL, FIRFANHEmAE (38W) ]

2017-2018: PIL. Re-build government communication networks: A big-data analysis of Shanghai Fabu and its networks.
Shanghai Summit Research Foundation (100,000 RMB). [2017-2018: % 57, L& BF+E#E M % 3 LB XA ALK
BARK A B KEE AT, LET SR (10W)]

2018-2019: Co-PI, The communication effect of Shanghai city image, Shanghai Municipality Policy Consulting Project.
[2018-2019: A5, Lif 43Rk A ZAE KR 5, L BUR & R FH0 B

2017-2019: Co-PI, Communicative city: A survey of China’ s urban communication. China Education Ministry Social Science
Key Research Base Grant (16JJD860001). [2017 £ 2019:F 4 B # v, AT : FHEANH T T F BIRT F4EKIAL
BEIPAE, HERALAHET SALEARE XRE (16JJD860001)]

2016-2020: Co-PI, Multi-lingual China public opinion case databases, National Social Science Foundation Key Grant



(14ZDB162) [2016 £ 2020: %5, %i&E# S R EIREF EHRFHBEEZRART, BEAAEELETXAE
(14ZDB162) ]

2016-2017: Co-PI, The global image of Shanghai, Shanghai Municipality Policy Consulting Grant [2016-2017: %5, L& 4
IR B AR, LiET BUF &R F A B ]

2016-2018: Co-PI, The global communication of Shenzhen city image, Shenzhen Municipality Grants. [2016-2018: %5, &
IR F 0 2 HAFIFA L, RN T BFAE @A 8 ]

2018-2020: Co-PI, New media and urban communication research, China National Social Science Foundation. [2018 £ 2020:
T A R, IPARIFIRT 43R T AE K57 2, B XA E SIRA]

2015-2019: PI, The credibility of mainstream media’ s coverage of environment pollution in China. China National Social
Science Foundation Young Scholar Grants (14CXWO039)[2015-2019: 5 5v, EABEARIRIL T F3R38 W &3 /) #F
%, BRAREFFAE (14CXW039) ]

2013-2016: PI, Online public expression and food safety issues: The framing effect of netizen comments. Shanghai Education
Committee Innovation Grant (14ZS083). [2013-2016: /i 7%, M %t 5 R b2 AW LRiE : FRE e f i gk
RAIERHOR, LKL E LT B (142S083)]

2013-2016: PI, How do we use WeChat public accounts? A uses and gratifications inquiry. Shanghai University Young
Scholar Support Grant. [2013-2016: # 5r, HAV4efT4& F kA AZ0K P 2 AL Bl ik R b K9 RiE£ R, £
B R A ST IS SR B R

2013-2015: Co-PI, Media literacy and the prevention of social media addictions: A study of college students in Shanghai.
Shanghai Education Science Committee Grant. [2013 £ 2015: A5, 4o/l i 42 A& SR F B T0AL STHEAR AR
Ja: BB KFAWEILHL, EETHFAFLHA LR D]

2011-2012: Co-PI, Fulbright experience and national image perceptions, Fulbright Alumni mini-grant. [2011 -2012: % 5,
Fulbright i 5 E K %, Fulbright & & /N 37 7 H ]

2008-2012: Co-PI, International communication: Taking the Confucius Institute as an example. Shanghai Social Sciences
Development Grant. [2008-2012: %5, EIR#E#: UILTFTFRABGZXRE R LT AF K EA A

2008-2012: Co-PI, International media, Chinese voices: The global influence of Chinese media, China Social Science
Foundation Young Scholar Grant. [2008-2012: A5, B[R4k, P B & & : F BEE B R0 7 5 %A R0,
KAAFEFAA]

2008-2011: Co-PI, The effect of anti-smoke advertisement in Shanghai, Fudan University Dumont Foundation Grant
[2008-2011: &L, LM X REHA R, AERFHRLALAA]

2007-2012: Co-PI, How do international media report the Olympics, China National Social Science Foundation Grant
[2007-2012: A5, BEFREEARLeTIRE iz, + BB KA —MH7 8]

2007-4: PI, Fulbright International Visitor Leadership [2007 -4 A : %5, % EE 4% Fulbright B &7 54 7 H |

Conference Presentations [£ X 5]

%% (2023) Restore spatiality to frame: Define everyday situation in digital cities, Communicative Cities Research Network
Symposium, Seoul. “REAERE L TR B EAHFRMFIRT B FAE” , THBIXT A 2023 4T 2,
R K G

%% (2023) From flattening skills to situation curating: Media change and its implication for journalism education 2023
NCA KAl & Rags a2 5 MEH

%% (2023) Approach digital cities from the communication perspective. AEJIMC 2023 4

&F (2023) HAFHEETIAGHE “257 , HFEKLHATLAR LRI, 50 KF

HFF (2023)  “HARBT HBEEFALT ALY BHELS, BAESTRHHLEEETRABBEFIIOEFAE

HAE



FR (2023) (RZAFHEDHFAS) 2023 SFRTTEBARIEE £ AHE

EA (2023)  BAE (AR GAEESE MA RBP4 84509353%) Panel T4, @& E ARG B IKAF
EE-

F (2023) (—Ridd: BHAKFAR, HERTLRHLESOTERF) PEXFHFERIE: L2XKFEH

EFF (2022) LEARLHVEREHRERENFA TS, LESEERS

HFEO(2022) (BATHEGERFTHTIT AN FBE5FE L Dbk, 2022 F54

&R (2022) B EE, flARKk: MFHIE, FFEHAR, LETE Bt LFFELT AR

HFR (2022) (AHFAHBRZRAHBITRERAALILY) AREBZEALAZANRAR” FAFTR, LEdfR

&{5

0

¥ F AT,
FE (2022) (CRTBHHFABAATY) #HT. 44 HFEHEERTEE, 202 FHRRTALERKEIGEHES
ZRMTITHESERELEKRKE,

Pan Ji (2022) Converge and generate: Reflections on algorithm ethics from communication system perspective. &kifi 3k 4 :
MAEAN B B VB R R B H kA0 32, isig b P EAE S48, igftiE: DH 5057 2, 7 EHHE
LFLH5EHTFERF LD

Pan Ji. (2022). Converge and generate: Reflections on algorithm ethics from communication system perspective. &ifl 24 :
MBEA R RIEAE R R B A2, Adadg b v BAEF0mE, digfstid: QHME5aTE" 2, ¥ EFH
S FLH5RHIFERFE LD

Pan Ji. (2022). Digital Communication: The retrospect and projection of digital era. Zhejiang University, Fudan University.
Hangzhou. #F A8 : AN iEA AN, RPFHRODMEATE. Hrit ks, F2FEP, 2247485
HIEFT A S £ 0 AL

Pan Ji.(2022).Connecting to infrastructure: Comparing media practice of Z-generation in different cities. The Shanghai Dialog
for the 50th Anniversary of Shanghai Communique [:% 5% (2022) #4546 K ahi%sk: R RRBIRT Z #RaG8EA
SE ey LB E R 50 B, LiEdTiEA]

Pan Ji. (2022). The space and communication of digital cities in China, Keynote speaker for Global Communication Forum,
Macau University of Science and Technologies. [& 5% (2022) £ F 37 49 = 18] 5448 AT X4 E, BITHK
KEAE4E R 2022 £ 5 % )

Pan Ji. (2022). Convergence of heterogeneity as algorithm ethics: A media technology perspective. Keynote speech for the
Society for Phenomenology & Media 2022 Annual Conference. [% 5% (2022) % Taki@tEA H A0 AHBKEZ 4L
AEMER, BNEAEFFR2022 FF2EEHAF]

Pan Ji. (2022). Algorithmic blackbox and the ethics of accountability: Going beyond the transparency myth. Keynote speech
for Jinan University Graduate Students Forum [7& % (2022) H*2&F 57T T3 BAENE T Eh KF
A FHF R AERIE, TEAT]

Pan Ji. (2022). The Chinese problematics in digital media research, Global Fusion conference, UT Austin [ & 5 (2022)%k 4%
A~EF 789 P H 9] 22, Global Fusion, 421 k52 BATIT 54% 2 4]

Pan Ji. (2020). Dancing around the blackbox: The reverse engineering myth in algorithm studies, Fudan Forum, 2020 Annual
Conference [ % (2020) B2&FmsF: HEAALNEL AR DT, £ 28352020 F4]

Pan Ji. (2020). Conference of Urban communication against the backdrop of inventory updating [7& 5% (2020) A= Z# K %
THWRT S KR, 5 5]

Pan Ji. (2020). The league for virtual reality innovations 2020 working meeting [#& 5 (2020) & #A 47 A €] #7 8K 2 2020 5F T
R, ShiiKTF]

Pan Ji. (2019). Making tourists: From the tourist gaze to digital involvement—The tourist resort images of Chinese cities on
Tiktok, Fudan Forum [& 5% (2019) #aF % : KiF E BRI K FEN-UFFTRT R LBEL T EZMHF, 12
wIR]

Pan Ji. (2019). Short-video musiking as media practice: Making government places on Tiktok. Art and Global City
International Workshop, Chicago. [ 5% (2019)1F 4 £ B A4S AN 5 /R« AFFHEAN IR T BURF 2 18] 49124 A



Bl TRERTERIYG CRTHELES, ELRFRERARFREED) L]

Pan Ji. (2019). Temporality alignment: How WeChat accounts rebuild city government communication in China, NCA,

Baltimore (Top paper award). [% % (2019) B Ax %t : AT H KM IR T BFEEGER, £ REHDEFA
(NCA) &Ry FE (RARLRK)

Pan Ji. (2019). Music practices and the digital construction of city images. Audio-video communication: The empowerment of
technologies and cultural development, Anqing Normal University [& 5% (2019) & R 5% 5 R FMT A £ EM,
It 4, HARKAE S LR BFIT R, KRIFEKRF]

Pan Ji. (2019). Walking practices: A methodological exploration for algorithmic gazing. National Chengchi University, Young
Communication Scholars Forum [% 5% (2019) fTA % ®K: FREEINANTAR T E40F, E§EBERFFHFF4
#FH LI

Pan Ji. (2019). Digital highrises: The media practice of whitecollars in Shanghai’s highrise office buildings. Nanjing University
Communication Scholars Summit [% 5% (2019) % F4k: LETHEEFHROMBENERNE R, a7 KkFa
A 2]

Pan Ji. (2019). The image of Shanghai as a global city, Shanghai Thinktank Forum at Shanghai University [& 5% (2019) L&
EHORTH R, LEWRTH FAEHE, LiEXFHEERIRIER]

Pan Ji. (2019). Algorithmic situations: Walk-along as a methodological innovation in the study of digital technologies,
Accounting for algorithm, International Workshop in King’s College UK (co-hosted by Fudan, King’s and Sciences Po)
[FF (2019) HEFx: MEHBHFRRGITASE RS H4147, Accounting for algorithm B FREEA T35

Pan Ji. (2019). Information sources and framing: Shanghai’ s image on global newspapers, news websites and blogs.
Communications Forum, Macau University of Science and Technology [#& % (2019) 2R 5AEZR: 2 fk4sE, #7H
M 5HE LA F, RITHRKRFE “GFZR” HiER]

Pan Ji. (2018-11-30). Temporality-spatiality alignment and the re-configuration of city government communication by WeChat.
Fudan Forum [/ 5% (2018 .11 .30 H)A B 24234 A AR A EA I IRTT B AR 6 A% mh, A 20 1R]

Pan Ji. (2018-11-23). Local theory buidling: Taking city government digitization as an example. Shenzhen University
Communication Research Dialogues: China communication research as problematic and method [% % (2018 F 11 A
2324 B) ALt AN EIE: IRT BUR B FEANREA P, KINRFFRBEH A AFH A T k8
15 3& 4 7]

Pan Ji. (2018). Emotion expression and public participation: China’ s Cyberspace as a public sphere. Austria Salzburg
University Global Leader Summer School Lecture Series [ % (2018) & XKZE 5N LA L & B 69 M %N L2 1
Tt BuA i REZEXFHFHEHA B Z PR R 9 E]

Pan Ji. (2018). Spatial practices and temporality alignment: Shanghai Fabu Wechat matrix and its impact on Shanghai
government communication. Fudan-Hamburg- Macquarie Univ. Global Harbor-City workshop [& % (2018 % 9 A
12-13 B) ZRRREKEH A : LFRAMEFE £ LETBUFHHEN KK RERFL-EFHKRF-LBERS
O T R A T

Pan Ji. (2018).Place identity and public participation on Weibo about Shanghai’ s re-zoning policies. International symposium
on communication ecology and cultural heritage. U-Penn Warton China Center [% % (2018) #:3T#i4k Eis A A X T
F ALl R AT P FmiAR St hl, B KF AP E PO, L]

Pan Ji.(2017). Spatial practices and temporal alignment: WeChat| Shanghai Fabu and its effect on Shanghai government
communication. Communicative Cities Global Workshop (co-hosted by Fudan, Melbourne Univ. and Urban
communication Foundation) [ 5% (2017) = E &R S BA: iz LKA iefTE R LBEBURHEHE, THE
W B IR T3]

Pan Ji. (2017). Taking citizens into account : Shanghai’s global city image. National image and Global Communication Forum,
Shanghai Social Science Association [7& 5% (2017) AH R 5T AF NF: LiBELHIRT I ZEBZXRAL, F
25 2R E#FHRmtE, Lims LiNeI]

Pan Ji. (2017). Credibility perception in social media frames: How Wechat mediates info source effect on response to



food-safety information. AEJMC Conference, Chicago [#& 5% (2017) T2 Eit& 5ARARIER: HERFREL
o ARE P RS B dE, EEMMAEEKE e, T

Pan Ji. (2017). Common Shanghaiers VS migrant officials: How|Weibo netizens build place identity when discussing the
Jingan-Zhabei merge in Shanghai. Geomedia Annual Conference, Karlstadt, Sweden.

Sun Wei. & Pan Ji. (2016). Discovering place from space: Analysis of Shanghai’ s re-zoning of Jing’ an and Zhabei districts.
The Second Global Communication and Cultural Comparison Conference, Fudan University [F}3, &% (2016) A=
B KTy . LR R AT EAN R — RS DA T B dain, AHRT ST LR, RN E: §
R PISMEE S LR F KiTib S, B2 K]

Pan Ji. (2016). Re-build public information communication: Mediatization, digitization and networking of China’ s city
governments. ICA Post Conference, Shanghai [& 5% (2016) Ei& N4z &Ai8: MAEER R T O9BUF L, 3%
e, HFEGEFEAGF, ICARBL2EE+TWE T B ERNLATFL, LB KF]

Pan Ji. (2016).When avatars cite official television on Wechat: Effects of information credibility on responses to food safety
reports. ICA Pre-conference: China’ s Internet Plus initiative and the next generation of Internet Research. Japan:
Fukuoka.

Pan Ji. (2016). Rebuild government communication networks: Shanghai Fabu and its effect from the cultivation perspective.
Fudan Forum [ % (2016) & B #ERN%: RAEZERLAA T EERAH, HE5FTEH, 5 2ikiR)

Pan Ji. (2016). Place as catalyst for civic participation: How netizens discuss the merge of Jingan and Zhabei districts on
Shanghai's official Weibo account. National Communication Association Annual Conference Urban Communication
Foundation Pre-conference.

Pan Ji. (2014). Weibosphere and environment communication: The public space perspective. Network China: New
Connections, New Relations, and New Interactions Academic Dialogue, Shanghai. [& % (2014) #1%= W) 5383545
e NETHEROER, ML TE: TEZHUELFTXRFAHER, L L XF]

Pan Ji. (2014). Localization of western communication theories.in the big-data era in China. Shanghai Jiaotong University and
International Communication Association Global New Media Summit. Shanghai.

Pan Ji. (2014). Cultural heritage, public participation and city identity: A survey of Shanghai’ s urban commuinicativeness,
Fudan Forum [ % (2014) ALK, N4 LHWTINE: L#mT TH@®E Rk, FH5FTE L0
7]

Pan Ji. & Zhao Dan. (2014). When party-organ discourses meet non-organ discourses: Remember Comrade Lei Feng in China
shifting media kaleidoscope, IAMCR 2014. [ %, & (2014) L g4 EE58EN%: FEEARTERNXTE
HRyERITIT, BIREAR S £ A 2014 52

Pan Ji. Wayne. Fu. & Skoric M. (2013). Schmooze for businesses in digital era Predicting mediated business networking with
incentive and efficacy, International Communication Association Annual Conference in London. [# 58, Wayne. Fu, &
Skoric M. (2013)# F i X9 AL X W 2& G AL & 52 2] ik ey 4y, E IR 5 2 2013 F2)

Pan Ji. & Skoric, M. (2012). Gender and social resource: Predicting divides of SNS and mobile phone use in Singapore,
International Communication Association Conference in Phoenix, Arizona [#% % & Skoric, M. (2012) ] 544
B AP AL R AL R R A A, BIREEF 2 2012 F2)

Pan Ji. (2012). Love Internet, love its content: Predicting media and content affinity with social and informational gratifications,
International Communication Association Annual Conference in Phoenix, Arizona [& % (2012) #A & M, #& £ 4
MR 4 A4 dTis Bl W 44381312 B Anit & iR, BRE#FF 4 2012 F4]

Pan Ji. (2011). Elaboration, content preference and framing: Effects of the “Incompetent authority! frame in China-made
product recall coverage, Association for Education in Journalism and Mass Communication 2011 Conference, St. Louis,
MO [#F % QOIDERZRERE: "FEFE"* &3 FREGEHZXRMT, AEIMC 54

Skoric, M. Pan Ji. Fu, W. & Sim, C. (2011). Getting a Job 2.0: The role of mobile and online social networks in promoting
entrepreneurship and job mobility, Organizations and Social Network Sites workshop held in conjunction with the Fifth

International Conference on Communities and Technologies (C&T 2011) in Brisbane, Australia [Skoric, M & %, Fu,



W., & Sim, C.2011)i X 5B sk AL 2N ERD TR, FELB DX SHBAEKEREN, 7 LA HE]

Pan Ji.Fu, Wayne & Skoric, M. (2011).Abstract modeling: social media and the buildup of social capital, International
Telecommunication Society 2011 Conference, Taiwan [ % 5 ,Fu, Wayne & Skoric, M. (2011445 5] 32t 54L& 5%
AR, BREEHE 2011 54

Pan Ji. (2011). Bilingual J-programs in Asia: Challenge or catalysis to Asian J-education model, IAMCR 2011 Annual
Conference, Istanbul, Turkey [& 5% (2011) L3 SGEEEARF F A XIZAT, BIREIR5H£EF T2 2011 54,
+H A R

Pan Ji. Wei Ran. & Liu H. (2010). Blaming dishonest businesses and incompetent bureaucrats: A framing analysis of Chinese
product recall, ICA 2010 Annual Conference, Singapore [#& % 22K &X|'E (2010). FRBEFF: £ EBHERwfT
RAF EF B EagRiE, BIRMEEFL 2010 F2]

Pan Ji. & Lieber, P. (2010).The worried age groups: Privacy concern and frame-breaking online disclosure. International
Communication Association 2010 Conference, Singapore. [% 5% & Lieber, P.(2010)f&f2# 58 5AE R Rk : W L A &
WHEGAE, BIREHEFEL 2010 54

Teaching Experience [#HF#Z5]

2017 - present Instructor|& discussion host for “News and Communication Theory and Method Summer School, Fudan
University” [2017 4, A& ¥ B3 M4 #ES “HER” , LB RFVINFHMEHLZRARLE 5 5%
BAFARHIT 5 R R AN Z R

2016 - present Digital Marketing, Consumer Psychology, Social Media Practices (LSE-Fudan Dual Degree program) in
Fudan University. [2016 £4: T 2B X FER AL ETH, EARE, WMT A%, HEoR5FA,

BRI, AAREARE R (LSE-Fudan & 305429 B £4) |

2012 - 2016 New Media Marketing, Research Methods, Communication Theories (Eng) in Shanghai University of
Finance and Economics [2012-2016: T L& 2 K 5242 3% #T8RE 4K, £ A00E, KE4#%GEE)
AR Ty &, HEFR (R ]

2010 - 2012 Network Society and Public Policy, Online Course Discussion Coordination in Nanyang Technological
University [2010-2012: T@## R T RKF A 5444, MR 580R; WA RAETEH0A]

2009 - 2010 Research Method, Media and Public Opinion, International Communication, in Univ. of South Carolina
[2009-2010: F#F k%, 25 BBk, BHRE58EE, BEREE]

2005 - 2007 Feature Writing, News Writing, Online Communication in Shanghai International Studies University

[2005-2007: F b5t EE K F 445
FIEHEF B4 (2005-2007) (2014-2016 #IRI%HE)
FEH B (2006) W &EEARBEE (2006 - 2007)

Public Services A3LR%
Editorial Boards [HiF)45#]

Associate Editor Online Media and Global Communication, De Gruyter Press
[RBER G 24546, ESb 2, EFadmadn, &l %)

EX ) (Frthgie 5 A) BEFLRAEIHLEE, 2ERBHEM.

Chief Editor China New Media Theory & Practice Book Series, Fudan University Press
[ (F BRI EREAD) L)

Chief Editor China Communication Review, 2022, Dec. Issue
[ (F B FR) 2022 F 12 A E%)

Editorial Board Member Chinese Journal of Communication, %%

Editorial Board Member Health Education and Health Promotion [ {f & # & 54 E R 8) »E)

Editorial Board Member Macro Management & Public Policy, %%



Academic Advisory Board | Singapore Viser Press [#7 423X Viser i hatt, HMFRKERSER]
2012 -2014 Sage Open editor [2012 £ 4*:Sage Open 4% Z%h 4]

Media Interviews [ZREIRE ]
2023-10 TR THBRTARBELERCIERE “HFEFTERTH L (EHENEK) (LK) IP Shanghai -F
&, (FE#HMEAY) (Gm) CLBBRY F 14 ReEkpiE

2023 -6 AIGC HR A T AL T AT AR KXD | ARIRT K&F], BHFH

2023 - 4 7% | ChatGPT. HARABE. AW EE, LHENK

2023 -3 L& ALER 360 236 F, @A Chatgpt, &AMTEE,

2022.-.10 BMW AR T 3F - S AL B R T Wik g, BLA9 At 4, B

2022-8-18 £ 4145 ZAARNELSEFHF A, #HLAEEREK, (CHR)

2022 -7 XF4EE T AF B FRBI B AT “HAON” TARBRILH “HRR7 (LR

2022-2-8 AW T, BRUHAATEFERL (HFTAKX)

2021-1-1 AR25 M4, RRATAKG, XLTWFAH, FRAAET 2?7 (LE0NHHE)
2020 - 12 ANAEER AL 2510, BobBFadid T EHGFFLMN? (LR

2020 - 10 WABBERAEARZE (M%), BabF%ANF6 A%,

2020 - 10 YA R B S = @ﬁ‘a"a (H3ZIEA) W5, BsbF EAF6 Ak,

2020 - 11 AL WK “TgbR” AMTmk, B, L& #HL64E8

2020 - 10 BHREE, RAANAAEE,

2020 -5 AL EHFHE: RsxscE5aF4EE, L #H0646H,

2020 - 4 BRI G FEAFS: 0 B EAT, (BHETET) 284,

2020 - 3 FHRR, BAMRAY T K?  FARMEBssHFL, (LEHEMR), (FRuam), CGRAR),
CFARKY , () #XK.

2020 -3 2020 5 BHEFBIE, (2K Grazia # &)

2020-3 # 408 #F 5 ) 4 |2019UABB RO “Yprh 27 EF RIT

2020 -3 Bt “IE ZIR7 RN B SIR T RIS (FIRT A A B TR

2020-2-17 BABEFHAATRS: AARFELE) (BRraR) (LEEHELR)
2019-6-25 HZ)R: RS EER: EHEIEL, CEMAAEREE, (BHET BT AE)
2019-12-31 B4 RK: BEH»ERK, BE, JB, (BHEFTBOTAE)

2019 BUBLHJE . RF AR : FRRTHEFLEE, RNEAHHE

2019 ERHIEBA: HERRFRILRGIRT “F” KT 22 A7 W4, HAEBAMEHFL,
2019 LA BRI RENGRT, HRAERR, (BHETBT )

2017 R FEAIF: 20 TR —B Y “HAEE S AMh, (HaATIRY)

2017 HRAHRRMMABHRT D, (LK) HEMK

2016 LHEAATIE AL R T E BRI TR G, (BHEHE) - LR R

2014 PMRAREERZE AR, (LK) -FURER

2011 ERHEI CBEFT, RFARTR, (LK Y HEM

2007 S F4£4%: http://media.people.com .cn/GB/22114/84301/84302/5783321.html, (AR R ) iFit

Professional Practices [MVIR3E#]
2006 - 2008 Freelance editor, Shanghai Online English Version [# IR % 4%, Lig A%, 3R]
2003 - 2005 Freelance writer, Shanghai Star [#& B2 4£45, L& 3% L 2 4R ]



2002 - 2003
2002 - 2003

Intern, Shanghai Daily [5% 3], E#& H 3R]
Intern, Shanghai Oriental Television [ 3], L % 7 TAL 3 L HRE |

Journal Review [BiF&#5]

2021 - present
2018 - present
2012 - present
2012 - present
2008 - present
20009 - present
2011 - present
2012 - present
2012 - present
2012 - present
2012 - present
2011 - present
2013 - present
2017 - present
2018 - present
2018-present

Journal of Broadcasting & Electronic Media
Asian Studies Review

Media Psychology

Computer and Human Behavior
Cyber-psychology, Behavior & Network
Journal of Computer-mediated Communication
Asian Journal of Communication
Journalism and Mass Communication
Chinese Journal of Communication

Internet Research

AEJMC Annual Conference Paper Reviewer
ICA Annual Conference Paper Reviewer

€ ER A R

S

Q=PlIPELEE Y

(A AT #)

Organization Services [ZAZRR%]

2016-% 4
2018 - 2020

2016 - present

2019 - present

2016 - present

2016 - present

2015 - 2020

2013 -2020

2013 -2018

2005 - 2006

2005 - 2006

TR A8 YR T A 0 BR S Ae T2 BT IR S IR A AL TR B A AL A

China Virtual Reality Innovation League, Journalism and Communication Team leader
[ B & #7 A ) 3B B, 37 4546 ATl K

Shanghai Lujiazui Thinktank, Specialist

[L& s KR B, K]

Network of Communicative Cities Research, Steering Committee member
[FT A B3R T AR RSB ER MR ]

Judge, Fudan University Graduate Student Forum

[B 2 KF# M F R ERIE, FE]

Judge, Chinese Advertising Association, Collegiate Award
[FEEWHaFiE, F£]

Freelance Writer, Shanghai Oriental Networks

[L&A TR, FiEME, FEMEH]

Invited Lecturer for Shanghai Oriental Lecture Series

(L& &7 Kitin, BHF]

Commentator, Shanghai Education News Center

[L&EHF NN EE P, HEIFLR]

Evaluation Specialist, Shanghai Pudong District Language Standard Office
[L&#ARESCHADNE, BEEFR]

Government PR Trainer, Shanghai Songjiang District Social Security Bureau

[LigArin KALR G, BURA X395 IT]

Honor and Awards [ZE[F1F5]

Pan Ji. (2019). Temporality alignment: How WeChat transforms government communication in Chinese cities. National



Communication Association,The Association for Chinese Communication Studies, Top paper award.

Pan Ji (2017). WeChat as a frame: How credibility perception of|information and of platform affects the spread of food-safety
information online. National Communication Association, The Association for Chinese Communication Studies,
Top paper award.

Pan Ji (2018). Capital of politics, law and entertainment: A frame analysis of Shanghai’ s images on global media, Third prize
for the 12th Shanghai Journalism Awards [ {BU& R SRR Z AR AREER LR TH LRI H) F 12
Ja(2018) L&A I it LR = F K]

Pan Ji (2019). “Media Convergence” , Shanghai curriculum of excellence. [2019 5 &% (£i#) Z2Z KF (Hiex
&) RIF LT S iRAL]

Instruct undergraduates to compete in the China Advertisement Associate Collegiate Award, win 2017 Best Work Award

[#5F A4 4 B S ha P, 83K 2017 FEEX]

Pan Ji. (2016). The assessment system for communicative cities: A study based in Shanghai, Top paper award for the 4th China

Journalism & Communication Research.
[2016 4% V9 /& 4 B 3 M AF 46 AL e L3 (CTABIRT AR R ZMH: KT EHOHFR) ]
Pan Ji. (2010). Bryce Rucker Award, University of South Carolina
Pan Ji. (2014). Best Research Award of the Year, Shanghai University of Finance and Economics
[L# 42 K FALFERZ 2014 40 A A4HF 2]

Pan Ji. (2010). Shanghai Senior Interpretation Certificate, [ L & 2% 2 F4E 4]

Shanghai University Faculty Certificate [ L &34 2 ) T A4&E45 |

German Language Certificate, Sixth Grade [f£75 55 &£+ ]



