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Academic Qualifications 

2019 - 2023 Ph.D / Mass Communication / Florida State University 

2017 - 2019 
Master / Journalism and Mass Communication / University of 

Wisconsin-Madison 

2012 - 2016 
Bachelor / Culture, Creativity, and Management / Beijing Normal University - 

Hong Kong Baptist University United International College 
 

 

Teaching Experiences 

2024 - Present  
Assistant Professor / Faculty of Humanities and Art / Macau University of Science 

and Technology 

2021 - 2023 
Teaching Assistant                                                                                                            

/ School of Communication / Florida State University 

 

Representative Publications 

Journal Articles: 

Yan, Z., Liao, J., Dale, K. R., Arpan, L. M., & Raney, A. A. (2024). The effects of  

awe-inspiring nature videos on connectedness to nature and proenvironmental 

intentions. Psychology of  Popular Media. 

 

Dale. K., Fisher. J., Liao. J., & Grinberg. E. (2023). The shape of  inspiration: Exploring 

the narrative story trajectories and self-transcendent elicitors within inspirational 

movies. Media Psychology. 

 

Liao, J., Zhang, B., & Raney, A. A. (2022). Amplify or suppress the inspiration? 

Comment valence influences the reception of  inspirational COVID-19 videos. 

Psychology of  Popular Media. 

 

Conference Proceedings: 

Liao. J., Yan, Z. X., Wang, P., Seller, N., Seibert, J., & Ferchaud, A. (2023, Nov). 

Obtain Peace of Mind from Video Games: Exploring the Therapeutic Effects of 



Awe-Inspiring Video Games on Psychological Distress. Paper Presented at 109th 

Annual National Communication Association Conference, National Harbor, 

Maryland. 

 

Liao. J., & Raney, A. A. (2023, May). Know, Love, and Be Thyself: Conceptualizing 

General Engagement in Eudaimonic Entertainment Experiences (GE4) and Linking 

it to Self-care Tendencies and Psychological Well-being. Paper Accepted at the 73rd 

Annual International Communication Association Conference, Toronto, Ontario. 

 

Dale, K., Fisher. J., Liao, J., & Grinberg, E. (2022, May). The shape of inspiration: 

Exploring the narrative story trajectories and self-transcendent elicitors within 

inspirational movies. Paper presented by the 72nd Annual International 

Communication Association Conference, Paris, France. 

 

Liao, J., & Riddle, K. (2021, November). Examination of the Fading Affect Bias in 

Entertainment Media Experiences. Paper Presented at the 107th Annual National 

Communication Association Conference, Seattle, WA. 

 

Yan, Z. X., Liao, J., Dale, K., & Arpan, L. (2021, November). The Effects of 

Awe-inspiring Nature Videos on Pro-environmental Intentions. Top Paper Award. 

Paper Presented at the 107th Annual National Communication Association 

Conference, Seattle, WA. 

 

Liao, J., Zhang, B.B., & Raney, A. A. (2021, May). Amplify or Suppress the Inspiration? 

Comment Valence Influences the Reception of Inspirational COVID-19 Videos. 

Paper presented at the annual meeting of the International Communication 

Association, Virtual.  

 

 


