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Chen, Y. V., Wong, I. A, Leong, A. M. W.*, & Huang, G. |. (2024). Having fun in micro-celebrity

restaurants: The role of social interaction, foodstagramming, and sharing satisfaction. International
Journal of Hospitality Management, 120, 103768. (SSCI, Q1 Top 10%).

Fan, Y., Leong, A. M. W,, Wong, |. A., & Huang, J. (2024). The perils of smart technology in

museums. Information Technology & Tourism, 1-23. (SSCI, Q1).

Leong, A. M. W,, Yeh, S. S., Chen, H. B., Lee, C. L., & Huan, T. C. (2024). Does gender make a difference
in heritage tourism experience? Searching for answers through multi-group analysis. Tourism
Management Perspectives, 52, 101250. (SSCI, Q1).

Zhou, P, Leong, A. M. W., Chen, H., & Luo, J. M. (2024). Effects of travel vloggers’ attributes on tourists’

intention: the role of cynicism. Current Issues in Tourism, 1-21. (SSCI, Q1).

Leong, A. M. W,, Bai, J. Y., Luo, J. M., & Fan, D. X. (2024). Why do negative career shocks foster

perceived employability and career performance: A career crafting explanation. International Journal




of Hospitality Management, (SSCI, Q1 Top 10%).

Yang, C., Chen, Y., Zhao, X., Miao, L., Leong, A. M. W., & Cui, Z. (2024). An Integrated Investigation Into
the Impact of Workplace Shocks on Employee Turnover. Cornell Hospitality Quarterly, 65(2), 200-216.
(SsCI, Q1).

Zhao, X., Wang, F., Mattila, A. S., Leong, A. M. W., Cui, Z., & Yang, H. (2024). The impact of customer
misbehavior on frontline employees’ work—family conflict and withdrawal behaviors. International
Journal of Contemporary Hospitality Management. (SSCI, Q1 Top 10%).

Leong Man Wai, A., Kocak, E., Bai, J., & Okumus, F. (2024). Macau hotel industry’s response to global

shocks. Tourism Economics, (SSCI, Q1).

Leong, A. M. W,, Yeh, S. S., Zhou Y., Hung CW & Huan, T. C. (2024).Exploring the influence of historical
storytelling on cultural heritage tourists’ value co-creation using tour guide interaction and authentic
place as mediators, Tourism Management Perspectives, 50, 101198. (SSCI, Q1).

Rasheed MI; Saleem S; Altaf M, Leong Man Wai Aliana *, Okumus F. (2024). Workplace hazing and
employee turnover intention in the hospitality industry: a person-environment fit perspective, The
Service Industry Journal, 1-30. (SSCI, Q1)

Yeh, Shih-Shuo; Leong, Aliana Man Wai; Hung, Chien-Wen ; Huan, Tzung-Cheng * (2024), Destination
authenticity influence on tourists' behavioral intentions, involvement, and nostalgic sentiments >
Tourism Review > (SSCI, Q1).

Anil Bilgihan - Aliana Man Wai Leong* > Fevzi Okumus > Jingyi Bai (2024 ) > Proposing a Metaverse

Engagement Model for Brand Development > Journal of Retailing and Consumer Services (SSCI, Q1).

Aliana Man Wai Leong , Zhiwei (CJ) Lin > YiTing Zhou ,* , IpKin Anthony Wong* (2024 ) > Healing the
mind and soul through meditation pilgrimage: Understanding recreation specialization, attention
restoration, and emotion regulation > Journal of Tourism Management Perspectives. Vol 50 (SSCI, Q1).

Aliana Man Wai Leong, Kuan-Ying Chen , Hung-Bin Chen , Tai-En Chiang, Tzung-Cheng Huan,* (June
2023), Exploring the effects of customers’ assessments of a restaurant’s atmospherics and emotional

assessments on a fine-dining experience and intentions to return. Journal of Tourism Management
Perspectives. Vol 47 (SSCI, Q1).




Zhao, X., Wang, J., Mattila, A. S., Leong, A. M. W,, Cui, Z., Sun, Z., Yang, C., and Chen, Y. (2023).
Examining the cross-level mechanisms of the influence of supervisors' job crafting on frontline
employees' engagement and performance, International Journal of Contemporary Hospitality
Management, 1-23. https://doi.org/10.1108/ijchm-08-2022-1028. (SSCIL, Q1).

Wen, HuiJun; Wong, IpKin Anthony; Fan, Yuland Yolanda; Leong, Man Wai. (2022). When festitivity
meets heritage site: Co-developed experience through the lens of situated cognition. Journal of Travel &
Tourism Marketing. 39(5), 516-533. (SSCI, Q1).

Leong, A. M. W., Yeh, S. S., Zhou Y., Hung CW & Huan, T. C. (2024).Exploring the influence of
historical storytelling on cultural heritage tourists’ value co-creation using tour guide interaction and
authentic place as mediators, Tourism Management Perspectives, 50, 101198. (SSCI, Ql).

Rasheed MI; Saleem S; Altaf M, Leong Man Wai Aliana *, Okumus F. (2024). Workplace hazing and
employee turnover intention in the hospitality industry: a person-environment fit perspective, The
Service Industry Journal, 1-30. (SSCI, Q1)

Aliana Man Wai Leong, Shih-Shuo Yeh, Yu-Lin Fan, Tzung-Cheng Huan. (2020), The effect of cuisine

creativity on customer emotions, International Journal of Hospitality Management. (SSCI, Q1).

IK Anthony Wong; Veronica Hoi In Fong; Aliana MW Leong; X Jacky Li. (2019). Predicting event
participants gambling decision: The cross-level role of casino hotel brand equity. International Journal
of Contemporary Hospitality Management. ( SSCI, Q1 ).

M Ji, IKA Wong, A Eves, Aliana MW Leong(2018), A multilevel investigation of China’s regional
economic conditions on co-creation of dining experience and outcomes, International Journal of
Contemporary Hospitality Management 30 (4), 2132-2152 (SSCI, Q1)

Aliana Man Wai Leong, Shih-Shuo Yeh, Yu-Chen Hsiao, Tzung-Cheng Huan. (2015). Nostalgia as
Travel Motivation and Its Impact on Tourists’ Loyalty, Journal of Business Research. (SSCI, Q1)

Aliana Man Wai Leong, Li-Hui Chang, Shih-Shuo Yeh. (2015). Nostalgic Tourism in Macau: The
Bidirectional Causal Relationship between Destination Image and Experiential Value, Journal of
Hospitality and Tourism Technology. (SSCI)
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Leong M. W. Aliana & Li X. (2012.4). A Study of English Teaching Improvement based on
Stakeholders’ Needs and Wants: The Case of Faculty of International Tourism in Macau University of

Science and Technology, Journal of Hospitality, Leisure, Sport & Tourism Education, ISSN: 14738376.
(SSCI).

Wu C.W., Leong M.W., Huan T.C. (2011) Perspectives on tourism management as covered by Woodside
and Martin, Journal of Business Research, Elsevier Science, ISSN: 0148-2963. (SSCI, Q1)
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Hospitality and Leisure, Volume 8), Emerald Group Publishing Limited, pp.63-83
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and Lifelong Learning | » SPE &
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BB /&R Professional Certification/Qualification

(AR IR TR B
TedQual Program Auditor

B s B
Certified Hospitality Educator
(CHE)

B
Certified in Exhibition
Management (CEM)

L8 5o abard il

Certified Diamond Grader

EOEERTER
Fellow of the Gemology
Association (FGA)

i 22 AE A
Diamond Member of the
Gemology Association (DGA)

WHREAER
Graduate Gemologist(GG)

- PR S

Graduate Diamonds

JEFERE R

Applied Jewelry Professionals

Bt 5 B T St e 4H 4%
United Nations World Tourism Organization (UNWTO)

EEIEE RS
American Hotel & Lodging Educational Institute (AHLEI)

EEEE S E e S E e e
International Association for Exhibition and Event (IAEE) and

China Council for the Promotion of International Trade (CCPIT)

LEAS 2 i m g R
HRD Antwerp, Belgium

e I S
BB R

The Gemological Association of Great Britain (GEM-A)

=

HHE LR
The Gemological Association of Great Britain (GEM-A)

FEIE AR

GIA

EEHE AR
Gemology Institute of America (GIA)

EEE AT
GIA
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FEIS BX S
FHEEELUE

Diploma of Jadeite Jade

WHFREIHRCE

Graduate Pearl

PO Ao ARET
Rough Diamond Grader

BRI EE S
Certified Gambling Councilor
(CGC)

e Gt

Jewelry Design

=S aE S
Certificates in Colored Gem

Professional — Level 1, 2 & 3

= e RS
Exhibition Management
Degree (EMD)

s 1 AR v i o B A P S
/& Advanced Joint Certificate
in Fashion & Prestige

Management

e Bt R
The Global Negotiator:
Reaching Agreement Across

Borders and Cultures

AR EETEE
Master Certificate in the

Essentials of Hospitality

HABRTRE R
The Hong Kong Institute of Gemology

EEIE AT
GIA

BB RS (R )
International Gemology Institute ( Dubai)

JIEVREE 9=

Canadian Council of Professional Certification (CCPC)

EIRRE LR ()

International Gemological Institute (Shanghai)

¥t Gubelin E2J5E

Gubelin Academy, Lucerne, Switzerland

BRI I B S o & S S e T T S A R
The Global Association of the Exhibition Industry (UFI)
and University of Cooperative Education, Ravensburg,

Germany

F A "Bocconi™ g HHEAGEAI - {8 EURSVE FHERER

=4

f52  Bocconi School of Management, Italy, and Fudan

University School of Management, Shanghai

KRG RSP ERE

Harvard Business School, USA

EE A RE N EE LT
School of Hotel Administration

Cornell University, USA
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Management

A#%TH Awards

2019 £ 9 H (HAFTERREBYRENEEIRRYIR) tet B LERMIASLER
SMREFRREEE =58 (HRMESE - PR ERSEMET - ERE TS
FIE S & )

2015 £ 11 H"Nostalgia as Travel Motivation and Its Impact on Tourists’ Loyalty" #75F &y
SUUEBEFIA S ERIRM R ES R R (HRMTEeS - FEIt R
BeEt > FERA RS 1)

2015 4 11 5 CRFHFHEAE B3 RIS BORER 2 0T70) #aF RS EBPIA
XA SRR ESBCREFRERS (RN EeT > PR EREREEEL - &
REtt R e g T

2015 FEAE P EDRERCE AR E g T BB —EEf TR ER A YIS
2013 AT EHE T N B EER E L T PSSR E 2R EX S /e 2013
fﬁ%f’ﬁf?f)ufﬁj ﬁ%@ﬁ%ﬁi_‘%ﬁ; °

2012 FEAER R BESEAF RN . T T REFAEREGEEEE G 2011 £
EMrOnF e ) BEFHwm—FE -

2012 AL P EERSE 2012 R ST U T B RUS S EGRE EIERY TR
BRI A

2012 £F 12 [ (pl AN44s B R 208 - W R DU ELECH ST ) HeaT R e = e
A ERENRESFRE R =58 (HWRMIEEE - TEREERESEMEE
BRI GRS S & )

2011 FAEIE RIS SR T OB . T T ElEERE RS ESEE g 2011
SOFE ) EEFHRILFS -

AR SR G 4 Z B G AR 2010-2011 S SRR R SRR+ R AT

AR SR G 44 Z B G AR 2009-2010 S SRR R SRR+ R AT
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2010 AR RBEERE R . T TEeE8E

REE 2010 FEFE | EEFm IR FE

2009 45 10 A (&

a2 E TSR LEGARE

PRI B bEﬁKi¢ LEENTIE) Bt R ERFIA G @RI

SEEFHREMEE S (HAMEEE - EREHERE e g T

R B SR 44 Z 2 G AR 2008-2009 £F R SRR R BB TR AT R

2009 AT B 2 L fpa il RELERY T BT B R SRR T ) PR E E EAReE

ERfitram S 2%

2008 FEAEE [7(33’2%22%%&7%% it A e

R 2008 FETATIR | EESSR SR

EEAE TSGR =Eg ARE

BB SR AF B AR AR & A1 2007-2008 57 R H BRI AR B B | R B B TR 4

il

1997 SRR EBUN EZ TRt E S

1992 L B ENEE ZA4N N R I T R efr S 3 A4 SE S8 4 Bl (Perfect GPA 4.0)F1Z24G{E

Fi%

HEE &R  Professional Society Memberships

2021 -FEAF
2019 -FHfF

2017-FH1F
2016-2018
2016-FH 1
2015-FH 1
2015-FH 1
2014-F5 1
2010-F5 1
2007-3FH4F
2007-2018
2004-FH 1
2002-FH 1

HPIRHL KRB HZEEZE
THEGHNEZEEZE
EHEAHE it (Fellow of British Gemology Association )
YEPIEPE)IEE € (Macau SKAL International)& &
I B AN =R
HIES BEEGHEER
Pl Fﬁﬁéiﬁ?’%g%’a =g=|
EEERTTE T 5
EP.*PP%ZT%’E%%@ BE e & FHEE SR
EEEETENE T8
MEREEGETE
EEVHEE T Y B
D\ = Jﬁ?f’a;%ﬂ@%%
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1996-IRAF

HAttr Others

il
2015-F4F
2005-F1F

3/2002-3/2003

2001-FR4F

iRk
2023-H Al

20173R%E

2015-2020
2011-FR4F
200937 1%
2008

2006-FF71F
2004

1996-3F 1%

& RS

2022 F-FHAE
2021 F-FHAE

201937 1F
2017-1R4F
2016-IR1F

201537 1%
201537 1%
2013-2017
200937 1%
2007-371F
2006-7 1F

200537 1F

PPN ST = = R

EIFEERET R hn BRI TR B HE (IAIMPP) B[]
RPN TE IR S AR

BFIREATINRAE S R7 Bl & LR
B e R g A

"International Journal of Contemporary Hospitality Management"
ST 4R Z B g A (S5Cl, Ql)

"Journal of Hospitality, Leisure, Sport & Tourism Education”
TR ST A (SSCI)

AR RiEE B e A

"Annals of Tourism Research" X iiHATEH & & (SSCl)
"Journal of Sustainable Tourism" E2{igHAHER S EEE & (SSCI)
[ PR R BT 56 -+ VU HA 2 G i

HPTRRR R m G PEE R

RS EHE LI SRR E A 25 REZ
HAPIRRBET4REE

TR TR ER R i S P 1 LS SRS M
AR KB R YRS
AR ER T A BT &
JE& 4 B 4 e (R P T) & s P =
REFIE A S EEg Y EEe R
HEPIEERH EES R Eg R
/ﬁFﬁ?"\‘B?H%ZL’_H SEVU-+JE(2015/2018 FfE) HEE K
BN+ ZEEtm iR E8ZE
th B B = o i B NER e e R
EP B P Pl K B2 iR i E2 e SR B P
Ao ER T R 3mSR N &
Resources Person, UNESCAP ( Hii& Bl oo At & &8 4H 4% )
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2003-2009 £ PRI R B EEE LSRR R ) e

BB EEHI4E

20154F 12 H2 &4 H

2014412 H10 £ 12 H

2014 5E 5 H 20 &£ 22 H

20134F£ 12 H3 &5 H

20134F7 H10 & 12 H

20134E5 H 14 £ 16 H

20123 H31&E4H1H
2011411 A 28 £ 30 H

20104611 H9HE 11 H

2009410 H 22 £ 24 H

2009410 H 19 22 H
2008 4 11 H 24-25 H

2007 7£ 11 A 27-28 H

20066E 8 H1%E 3 H

200548 H 18 £ 19 H

2004 7 11 A 26-29 H

2002 F£ 11 A 29 H

FEIE wkﬁﬁ@ﬁﬁﬁﬁﬁ%MJﬁ%mﬂé%@
EHMERGE

ﬂﬁrﬁkmﬁm i 2 L S S S
@ BETRET
*‘Fﬁkﬁ@ﬁﬁ%%%ﬁﬁm EREEEEY
R
5 /IR A S BT SR B B
PRI R R G E T 4TS B
TG LR
2013 EER B AT ST SR A e &

%EFEK%EM R R R RS &
HMTEGE
ﬁﬁélﬁﬁﬁ RS E R T

FLERARE g SRR g R R A g £

&
FEnE IR RS SRR S e m B S R
Eﬁ

= JeE nE A ffk e JEE A R A SR S I B PR
éﬂ%%k;cﬁif“

2009 EEHEEHERNG (WaElE) HSEZEGER

FAERABFE LG R REIEE GHSE g L
&S
5 AR A RS SR S SR R &
HEZ R L
FHIERABFE LG R REIEE GHME A g L
&

o ACHE R A € e S f S SR R R S A A 2
ST EE

FUUER A BT LGSR R GHsE A g £
ﬁ

—ERABE g EE gHSE R G TR

FHrp2024 £ 1
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