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Academic Qualification  

 2010-2014 Ph.D in Marketing–City University of Hong Kong 

 2007-2010 M.S. in Management Science–Kunming University of Science and Technology 

 2003-2007 B.S. in Information System–Kunming University of Science and Technology 

 

Working Experience 

 2019-now Associate professor–Macau University of Science and Technology 

 2014-2019 Assistant professor–Macau University of Science and Technology 

 

Teaching Activities  

 Brand Management 

 Contemporary Management 

 Contemporary Marketing 

 Business Communication 

 

Research Interest 

 Brand Management  

 Consumer Behavior 

 Cross-culture Consumer Studies 
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Research Funding   

• Bi-culture influences on consumers’ buying intention, PI, MUST Faculty Research Grants, 2022-

2023. 

• Shanzhai business strategy analysis, PI, MUST Faculty Research Grants, 2019-2020. 

• Consumers’ acceptance of Mobile Medical Applications, CO-PI, National Ministry of Education -

Hong Kong and Macao Exchange Program, 2018-2019. 

• Consumers’ responses toward Shanzhai products, PI, MUST Faculty Research Grants, 2017-

2018. 

• Consumers’ responses toward copycat brands, PI, MUST Faculty Research Grants, 2014-2015. 

 


