ik

https://orcid.org/0000-0003-4533-8382

T - B

b« ASCEEInER b
EEHES ¢ yhu@must.edu.mo
EEEE ¢ (853) 8897-2949
{HEL © (853) 2888-0091

W= T R323

B R F

TGS Ve > BUBHEE > HTBEER

HFHB
S hE e EiEEE (DIRBRE) - B MER CARERE) > IS ERE, Frit
A B

FE

2023 > FAEFSCRE » WL > HIFEEEE
2017 > PEANRAER » SCRHEL: > HiE S
2015 > PEIANRAE - HEBE T > BERUE B HE

E{l[%i

1.

3.

Guo, J., Hu, Y., & Wangliu, Y. (2024). Remote family communication as discounted
compensation: Mobile use and psychological well-being among internal older migrants
within China. Social Media and Society, 10(3), 1-13.
https://doi.org/10.1177/20563051241274672

Xing, C., Hu, Y., & Tang, J. (2024). Cognitively motivated or emotionally charged?

Issue-switching mechanism of second screening facilitated political participation during the
2022 COVID-19 waves in China.  Heliyon, 10(12), Article e32367.

https://doi.org/10.1016/j.heliyon.2024.e32367
Hu. Y., Chen, A., Yang, Y., & Tong, T. (2024). Ethically motivated or emotionally charged?



https://orcid.org/0000-0003-4533-8382
https://doi.org/10.1177/20563051241274672
https://doi.org/10.1016/j.heliyon.2024.e32367

Examining relationships among moral norms, anticipated negative emotions, and laypeople’s
online misinformation correction intentions. Mass Communication and Society, Advance

online publication. https:/doi.org/10.1080/15205436.2024.2324861
4. SRAE ~ it (2024) - ErEDHE AR DREFERR (L © —TERHHYE T e (o S L
AR (EFHAVEILERTSE - (HEEET)) > B2 BH 11 -

5. Hu, Y. (2023). How media resources and power relations define critical reporting in China: A

longitudinal analysis of The Beijing News’ corruption coverage between 2004 and 2018.
Journalism Studies, 24(11), 1377-1397. https://doi.org/10.1080/1461670X.2023.2216789

6. Guo, J., & Hu, Y.* (2023). Does social media use polarize or depolarize political opinion in
China? Explaining opinion polarization within an extended communication mediation model.

Social Media and Society, 9(3), 1-13. https://doi.org/10.1177/20563051231196899

(*Corresponding author)

7. Wu-Ouyang, B., & Hu, Y.* (2022). The effects of pandemic-related fear on social

connectedness through social media use and self-disclosure. Journal of Media Psychology,
35(2), 63—74. https://doi.org/10.1027/1864-1105/a000347 (*Corresponding author)
8. Zhang, M. M., Wang, X., & Hu, Y. (2021). Strategic framing matters but varies: A structural

topic modeling approach to analyzing China’s foreign propaganda about the 2019 Hong
Kong protests on Twitter. Social Science Computer Review, 41(1), 265-285.
https://doi.org/10.1177/08944393211042575

9. EitG ~ AR (2023 ) o el Tt AR O B LB BRI 8 © BRY T BE
N—REE—EER | SIARIIHT - (hEISEEE EEYTIE) > 55 1 > H 153-182 -

10. £38 ~ &3t (2021) - il ZERAMEAVER S ~ PO BEIR I — — S e ARG I A R A
My — %52 - CLEmE) > 552 1] H 161-166 -

1LEAtG ~ T0 (2020) » {F R #iE THEATHTERRS. © (CA BB REHF(2011-2018) &
iR AR o CHridst) > 55 130> H 74-81 -

12. 5445 ~ FHF (2019) - (1R T HE ) —— B ERRi 2 RO RIS R B -
(¥rEac& ) > B 81 > H4-14 -

13. BRJJFY ~ 645 ~ SIBER (2016) - THRAAIRITET TR ) HVERE - GIREEERIE) - 565 5
HH > H 49-53 -

14. 778 ~ Eft5 ~ #ih (2016) o HEAS AR HAVEUS I EE © EE - BRRERTR———
TRAE E A NAARERRAIbT T - G RE:) > S5 200 » H 13-19

15. J78 ~ titg (2016) - MIEHEHEE © B RAE R eSS - G R=IE) - 25 1
HH > H 86-89 -

R 2024 48 H



https://doi.org/10.1080/15205436.2024.2324861
https://doi.org/10.1080/1461670X.2023.2216789
https://doi.org/10.1177/20563051231196899
https://doi.org/10.1027/1864-1105/a000347
https://doi.org/10.1177/08944393211042575

