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Academic Qualification

2009 — 2015 Ph. D. - Ph.D. in Strategic Management, University of Macau, (Macau)

2004 — 2006 MAIB — Master of Arts in International Business, Anglia Ruskin University,
(UK)
MBA — Master of Business Administration in Management, Hanze
University Groningen, (The Netherlands)

2000 — 2004 BBA — Bachelor of Business Administration in Economics and International
Finance, University of Macau, (Macau)

Working Experience

2020 — Present  Associate Professor, Macau University of Science and Technology
2015 - 2020 Assistant Professor, Macau University of Science and Technology
2012 — 2015 Lecturer, Macau University of Science and Technology

2009 - 2012 Postgraduate Assistant, University of Macau

2006 — 2009 Lecturer, Macau University of Science and Technology

Teaching Activities
Undergraduate Courses: Introduction to Management; Introduction to International

Business

Master Course: Strategic Management

Doctoral Course: Special Topics in Strategic Management and International
Business



Research Areas

Entrepreneurship, digitalization and innovation
Organizational learning and knowledge management
Coopetition and Network

Chinese firms
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Selected Conferences

Fong, V. H. L, Liu, Y. & Zheng, B. (2023). Thrilling high-tech innovation: The role of
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Association for Chinese Management Research (IACMR) 10th Biennial Conference,
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Wong, I. A. Huang Y. Y. & Fong, V. H. I. (2011). Exploring consumer behaviors in
China: The moderating role of social conformity. American Marketing Association
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Wong, I. A., Mark, S. R. & Fong, V. H. I. (2009). Understand how consumer
ethnocentrism affects customer equity in the transitional economy. 2009 Academy of
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Wong, I. A. & Fong, V. H. I. (2009). The imperative of casino service in gaming
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Fong, V. H. I. & Wong, I. A. (2008). Investigate the role of tangible and intangible
service quality on customer delight. International Conference on Business and
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Research Funding

2024 — Research on the development of digitalization on the innovation and ecosystem
construction of small and medium-sized enterprises in the Guangdong-Hong Kong-
Macao Greater Bay area. Research fund granted by Macau Foundation. (Principal
Investigator).

2019 — Exploring the development of Henggin. Research fund granted by Macao
Affairs Bureau of Henggin New Area of Zhuhai. (Principal Investigator).

2019 — Examining MICE tourists’ gambling decision: A cross-level study. Research
fund granted by MUST Foundation. (Principal Investigator).

2012 — Internationalization of Chinese firms: The Role of Network and Domestic
Institutions study. Research fund granted by MUST Foundation. (Principal
Investigator).

2009 —The strategic imperatives of human resources on Macao’s substantive
development: An exploratory study of the problems and solutions. Research fund
granted by Macau Foundation. (Principal Investigator).

Other Professional Activities

2020 — Present Ad hoc reviewer of Tourism Management

2012 — Present Ad hoc reviewer of International Journal of Contemporary Hospitality
Management

2010 — Present Ad hoc reviewer of Management and Organization Review

Honors/Awards

Emerald’s prime picks: Specially selected articles, 2014. Wong, 1. A, Fong, V. H. |. &
Liu, M. T (2012), Understanding perceived casino service difference among players,
International Journal of Contemporary Hospitality Management, 24 (5), 753 — 773

2010 Emerald/IACMR Chinese Management Research Fund Award Winner. Research
Title: “International of Chinese firms: A missing link between local institutions and
dynamic capabilities?”



