. " % (] 2 e

2B S B G S R R
3 £ MACAU UNIVERSITY OF SCIENCE AND TECHNOLOGY School of Liberal Arts
oy P '“._0-*/

¢ BREK

%‘i:ﬁﬂ - B .
2% 10723 A

22 1 68015481

T #RP H . ozhan@must.edu.mo ﬁ

S8

BLg e FEETRR, FHEM ST

PELER ¢ Bt GRS, BPRTST TIME LR
BB EMRE, BIRE S22

FEME
RTSEET - EEAENRARS - ST > HEEHE, MEEH

BrgE I
ALRRBABEIER - e FOBEEHE > JHEE1RAL - BIFRREHS
TrecEs

E SR EELIIAITRN - VIR (e s 2 e g ol > B
PUERRIEET > AUTRISRERRE > M RHRORER

B E/REI L > AIEIR T E R E - JLATR- B G SRR b
e BHER - FYIKE

FEFETHRET)
Tk g € ¢
= ?’\HL &AL

g
PR EBREE
T e

k]

(ST I 5 )

Shan, W., Gaoli, H., & Zhan, G. (2025). How do Korean tourists perceive China’s
tourism image? Text analysis based on big data. Applied Economics Letters, 1-5.

Chow, C. S. K., Zhan, G.*, Wang, H., & He, M. (2023). Artificial intelligence (ai)
adoption: an extended compensatory level of acceptance. Journal of Electronic
Commerce Research, Vol 24 No 1, pp. 84-106 (SSCI; JCR- Q2).


mailto:gzhan@must.edu.mo

2 S L - S - Y (° R R
MACAU UNIVERSITY OF SCIENCE AND TECHNOLOGY School of Liberal Arts

Zhan, G., Yang, F., Zhang, L.*, & Wang, H. (2022). The Relationship between
Mustard Import and COVID-19 Deaths: A Workflow with Cross-Country Text
Mining. Healthcare, Vol 10 No 10, pp. 2071 (SCI; SSCI; IF: 3.160; JCR- Q2).

Wang, M., Zhan, G.*, Lai, K. K., Zhang, L., & Meng, L. (2021). Posts and reviews in
P2P online lending platforms: a sentiment analysis and cross-culture
comparison. Behaviour & Information Technology, 1-7 (SCI; IF: 3.086; JCR-Q2,
CCF-C)

Zhou, Z., Wang, R., & Zhan, G*. (2021). Cultivating consumer subjective well-being
through online brand communities: a multidimensional view of social
capital. Journal of Product & Brand Management, Vol 31 No 5, pp. 808-822
(SSCI; IF: 4.355; JCR-Q2, ABS1)

Zhang, N., Zhou, Z., Zhan, G.* and Zhou, N. (2021) How does online brand
community climate influence community identification? The mediation of social
capital, Journal of Theoretical and Applied Electronic Commerce Research, Vol
16 No 4, pp. 922-936 (SSCI; IF: 1.906; JCR-Q3)

Zhou, Z., Zhan, G.* and Zhou, N. (2020) How Does Negative Experience Sharing
Influence Happiness in Online Brand Community? A Dual-Path Model, Internet
Research, Vol 30 No 2, pp. 575-590 (SCI/SSCI; IF: 4.708; JCR-Q1)

Chen, R., Zhou, Z.*, Zhan, G. and Zhou, N. (2020) The Impact of Destination Brand
Authenticity and Destination Brand Self-congruence on Tourist Loyalty: The
Mediating Role of Destination Brand Engagement, Journal of Destination
Marketing & Management, Vol 15, 100402 (SSCI; IF: 4.279; JCR-Q1)

Zhou, Z., Zhan, G.* and Zhou, N. (2020) How Does Negative Experience Sharing
Influence Happiness in Online Brand Community? A Dual-Path Model, Internet
Research, Vol 30 No 2, pp. 575-590 (SCI/SSCI; IF: 4.708; JCR-Q1)

Yuan, J., Zhou, Z., Zhou, N.* and Zhan, G. (2019) Product Market Competition,
Market Munificence and Firms’ Unethical Behavior, Chinese Management
Studies, Vol. 13 No 2, pp. 468-488 (SSCI; IF: 0.936; JCR-Q4)

Zhan, Ge and Zhimin Zhou* (2018) “Mobile internet and consumer happiness: The
role of risk”, Internet Research, 2018, 28(3): 785-803. (SCI/SSCI; IF: 3.838;
JCR-Q1)

Sungwook Min*, Namwoon Kim and Ge Zhan (2016) “The impact of market size on
new market entry: A contingency approach”, European Journal of Marketing,
51(1): 2-22. (SSCI; IF: 1.088; JCR-Q3)

Ciravegna, Luciano*, Majano, B. Sara and Ge Zhan (2014) “The inception of
internationalization of small and medium enterprises: The role of activeness and
networks”, Journal of Business Research, 67(6): 1081-1089. (SSCI; IF: 3.354;
JCR-Q1)

Zhan, Ge* (2013) “Statistical power in international business research: Study levels
and data types”, International Business Review, 22(4): 678-686. (SSCI; IF:
2.476; JCR-Q1)

) S
L >
T of s



o Wy

’é‘ﬁd }j's'*%

R . y 254 L] B

= £ "N H ® X F Al R

0, K25 S MACAU UNIVERSITY OF SCIENCE AND TECHNOLOGY School of Liberal Arts

% &
R, o
¥ or srent

FLFIE P

2021/6-2023/12 FFF: A 2 R Er AL BT RS 12 IR 2 A F P I A8 Ak
A7k, R E E R E AR A TE (H AR

2021/6-2023/6 F-FF: R E AT H A T SRR EOY RO T — A B R A AR IR E
BT, BERAAT A G R =R ##] 2020 R
JEE S

2016-2020 £:81. BEHEHEE CGEMUTRAEHT R EAHRZRE “ OE4E+5E
B {40 SEALHT 95 R D ERS BE A . P SRR R A SR, ARRT
iy “1B75”7

2016/11-2018/11 E+F: I LRHEE (—FEHD

gz KA

1. HfERSC 2024 B KB RSEE(ISAP) , Bk

2. —AEHE, 2024 BR A EBUE BREERIE, PREMEREKE, BRY

3. B4, MARERERNE, FhEeBERIEA BRI KB R
#%, 2023

4. BFHEOCHE, 2023 5 —Jm EE AT E AUET BIRR AR, m AR, R
5. fEfREZANEE, 2021 B+ — m B RRAE TR “AE. BlE KA
PREREE ( “ZRIEY ) EBRER

6. A%, LA RIERE R A LightGBM V4 & 2438 (O Bk i 117 BURF IR A% T R 1AL,
FIRCRTEM” . 2021 AERAFKEBCE BHEH AIF K, B RA B IRE R
H =) 3 o

7. WHE, &EEE AETA HETER Al EEEAE, a8, EEA
CSDN &8, 2020 4F 10 H

8. mAEmm e, 11 JEpkss R BT SRS EraE, BRI, 2019 4 2 H

9. BfhEamCaE, F 4 JE RS MR e, B, 218, 2017 & 6 H
10. EefERmSCEE, 2 3 JmiB s HTAE A BB ek, AN, REE, 2014 4 4
H

B AT 2026.01.15




