5 1R

A - B4 IR TR
B FERKR
TR xiangyunzhang@must.edu.mo
oyl Bk iF iEds b
T (853)8897 3528
k%R
2021-2025 L P L F apEmE (FHEEH)
2017-2020 L P LA F o amEmE (BEEH)
2012-2016 L RAFATAE 3 EFH (REFH)
1Tk
2026 = 4 P BP AR F
2025-2026 Postdoc Research Fellow, Nanyang Technological University
?’t%ﬁiéﬁ%
DM PR E RRERE LY
3 ARE

Bpr R E TR LG BT ATR P RN TE

2 &

Liao, Zheng (Nico)*, Zhang, Xiangyun, & Ng, Sharon. Beyond the bump:
Pregnancy signals customer-centricity (2026). Journal of the Association for
Consumer Research, forthcoming.

Zhang, Xiangyun, Huang, Qianying, Shi, Zhuomin*, & Zhang, Kexin. (2025). How
cultural elements shape game evaluations: The role of cultural authenticity and

perceived effort. Computers in Human Behavior, 162, 108452 (SSCI, JCR Q1,
IF 8.9).



Shi, Zhuomin, Huang, Qianying*, & Zhang, Xiangyun. (2025). The gift of cultural
capital: How culturally mixed gifts strengthen giver-recipient bonds. Journal of
Business Research, 186, 115026 (SSCI, JCR Q1, IF 9.8).

Shi, Zhuomin, Zhang, Xiangyun*, Jin, Chunji, & Huang, Qianying. (2024). Being a
member of global community: The effect of Chinese brand origin salience on
global identity perceptions and brand evaluations. Journal of Product & Brand
Management, 33(7), 842-854 (SSCI, JCR Q1, IF 5.7).

Li, Yuxuan, Wu, Jifei, Xue, Jiaolong*, & Zhang, Xiangyun*. (2024). Peer or tutor?
The congruity effects of service robot role and service type on usage
intention. Acta Psychologica, 248, 104429 (SSCI, JCR Q2, IF 2.7).

Eov, FOE B, At BleE. (2020). 4 1R R ) R R AR R
s, F I FE, 33(5), 29-43. CSSCL

*Corresponding author

e B EFR /I ZEHF

Ad-Hoc Reviewer, Current Psychology

Ad-Hoc Reviewer, Information Processing and Management

Ad-Hoc Reviewer, International Journal of Contemporary Hospitality Management
Ad-Hoc Reviewer, Journal of Consumer Behaviour

Ad-Hoc Reviewer, Journal of Retailing and Consumer Services
Reviewer, ACR Asia-Pacific Conference 2024



