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Jie Sheng (presenter), Alena Kostyk, Kalliopi Chatzipanagiotou (2025). Parasocial
relationship: Reconceptualization, Scale Development and Validation. Paper
presented at 2025 Academy of Marketing Science World Marketing Congress, Dijon,
France.

Jie Sheng (presenter), Alena Kostyk, Kalliopi Chatzipanagiotou. (2023). Systematic
Literature Review on Parasocial Interaction and Parasocial Relationship. Paper
presented at 2023 Academy of Marketing Science Annual Conference, New Orleans,
us.
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e International Journal of Consumer Studies
Journal of Consumer Behavior;
Journal of Consumer Marketing;
Journal of Product and Brand Management;
Current Psychology;
Acta Psychologica;
Journal of Global Marketing

e Asia Pacific Journal of Marketing and Logistics
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e Academy of Marketing Science Conference
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e International Journal of Market Research
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