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An, Q., Ozturk, AB., Hancer, M., Hua, N., &Berezina, K. (2025). Balancing
Innovation and Simplicity: Examining Technology-Driven Risks and Behavioral
Outcomes in Online Travel Agencies. APacCHRIE 2025 Conference, Chiang
Mai University, Thailand, 27-30 May 2025.

An, Q., Varga, S., Okumus, F., & Ozturk, AB. (2024). Social Loafing in
Hospitality and Tourism Education: Why Do the Students Slack Off in
Teamwork? The 29th Annual Graduate Education and Graduate Student
Research Conference in Hospitality and Tourism, Miami, FL, U.S.A., Jan. 4-6,
2024.

An, Q., Okumus, F., & Ozturk, AB. (2023). How Cyberslacking Impacts
Hospitality Education. Sunshine State Teaching and Learning Conference,
Orlando, U.S.A., May. 15-17, 2023.

An, Q., Okumus, F., & Ozturk, AB. (2023). Why Do Students Slack Off in
Teamwork?. Sunshine State Teaching and Learning Conference, Orlando,
U.S.A.,, May. 15-17, 2023.
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