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CAUTHE 2023: West, East, South, North: Redirecting Research in Tourism,
Hospitality and Events: Proceedings of the 33rd Annual Conference:
Proceedings of the 33rd Annual Conference (pp. 335-335). Fremantle, WA:
Council for Australasian University Tourism and Hospitality Education
(CAUTHE). February.
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33rd Annual Conference: Proceedings of the 33rd Annual Conference (pp. 167—
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Wong, IpKin Anthony; Cheng, Mingming; Huang, Guogiong lvanka & Chen,
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desirable. International Conference on Tourism and Retail Service Management
2019. Tianjin, China, December.

Chen, Yun Victoria; Wong, IpKin Anthony; Cheng, Mingming & Huang,
Guogiong Ivanka. (2019). The Second Marriott and Hyatt: Understanding
Sound-Alike Hotels in China. the 18th Asia Pacific Forum for Graduate Students
Research in Tourism, Korea, June.

Chen, Yun Victoria; Huang, Guogiong Ivanka & Wong, IpKin Anthony. (2019).
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