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學歷 

2013 管理學博士，香港浸會大學 

 

工作經驗 

2018-現在 助理教授，澳門科技大學 

2013-2018 副研究員，香港浸會大學 

 

教學 

數字營銷，AI與商學，消費者行為，商業倫理，研究方法 

 

研究領域 

數字科技與消費者參與，消費者情感，概率性消費，文化旅遊，案例研究 

 

近期發表論文 

Che, P. H., Huang, Y., & Chen, C.H.* (2026). Collecting probabilistic goods: a 

framework for sequential decision-making based on the Coupon Collector’s 

Problem. Humanities and Social Sciences Communications. 

Huang, Y., & Chen, C.H.* (2026). Sustainable Community Marketing for Probabilistic 

Goods: The Paradox of Brand Love and Jealousy in a Dual Emotional 

Engagement Model. Sustainability, 18(2), 560. 

Gao, M., Fowler, J.G., Chen, C.H.*, & Cao, Z. (2026). Consuming the past: an 

examination of folk sports tourism and nostalgia in rural China. Leisure Studies, 

1-12. 

Zhao, L., Fan, D., & Chen, C.H.* (2026). Access to finance and firm exporting: An 

inverted-U relationship. Research in International Business and Finance, 81, 

103212. 
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Chen, C.H., Gao, K., Lin, C., Huang, A., & Li, C. (2025). Celebrity endorsement on 

social media in China: familiarity and likeability heuristics in impulse purchase. 

Asia Pacific Business Review, 1-25. 

Zhang, X., Gao, M., He, B., Chen, C.H.*, & Hu, L. (2025). From Pen to Plate: How 

Handwritten Typeface and Narrative Perspective Shape Consumer Perceptions 

in Organic Food Consumption. Sustainability, 17(9), 3961. 

He, W., Wu, J., Chen, C.H., Finley, A., Wang, H., Huang, H., Ng, C., Chui, T., Zhang, 

J. & Hon, C. (2025). Predicting COVID-19 vaccination timing by integrating the 

theory of planned behavior and the diffusion of innovations: a cross-sectional 

survey in Macao, China. Journal of Thoracic Disease, 17(5), 2813. 

Li, S., Chen, C.H., & Zhao, L. (2024). The impact of economic policy change on 

outward foreign direct investment: Evidence from China's investment in Canada. 

The Singapore Economic Review, 1-19. 

Chen, C.H., Huang, Y., Liu, Y., & Gao, K. (2023). Will great power come with great 

responsibility only? A dual model of consumer power and negative WOM on 

social media review platforms. Journal of Promotion Management, 29(8), 1138-

1167. 

Chen, C.H., Wei, W., Gao, K., Yang, Y., Wang, C., & Lu, C. (2023). Hyperlocal or 

international: Aomi’s bottleneck and breakthrough. Ivey Publishing: W33279. 

Li, Y., Wei, W., Muralidharan, E., Kong, H., Hou, Y., Yang, S., & Chen, C.H. (2023). 

Tianlala: Growth of a new-style tea drink brand. Ivey Publishing: W31838. 

Chen, C.H., Li, Y.W., Chan, A.K.K., & Huang, Y. (2022). Yun Don Jia: The silver lining 

on “cloud” during the Covid-19 pandemic. Emerald Emerging Markets Case 

Studies, 12(4), 1-32. 

Wu, J., Chen, C.H., Wang, H., & Zhang, J.H. (2022). Higher Collective Responsibility, 

Higher COVID-19 Vaccine Uptake, and Interaction with Vaccine Attitude: 

Results from Propensity Score Matching. Vaccines, 10(8), 1295. 

 

學術研討會論文 

Tang, L., Gao, K., & Chen, C.H. (2025). Innovation and Destigmatization of Digital 

Sports: Exploring Factors That Transform Parents' Perceptions. Paper presented 

at the 1st World Congress on Sports Science and Technology, November 29 – 

December 2, Hong Kong. 

Wang, Y., Sun, G., Chen, C.H., & Wang, Z. (2025). Innovation and Marketing in Digital 

Sports – A Case Study on Brand Positioning. Paper presented at the 1st World 

Congress on Sports Science and Technology, November 29 – December 2, Hong 

Kong. 

Wang, Y., Wang, Z., Chen, C.H., & Sun, G. (2025). What Factors Drive Industry 

Innovation of Digital Sports at the Consumer Market: A Case Study of 

Guangdong-Hong Kong-Macao Greater Bay Area. Paper presented at the 1st 

World Congress on Sports Science and Technology, November 29 – December 2, 

Hong Kong. 

Chen, C.H., Wei, W., Yang, Y., Wang, C., & Lu, C. (2022). Aomi: A “Y” strategy. Paper 

presented at North American Case Research Association 2021 Annual 

Conference, October 6-8, Niagara Falls, Ontario, Canada. 

Chen, C.H., Che, P., Gao, K., & He, G. (2022). Historic towns in rural cultural tourism: 

Cultural elements and marketing. Proceedings of 10th China Marketing 



International Conference, July 20-30, Wuhan, China. 

Huang, Y., Che, P., & Chen, C.H. (2022). Goals and mystery box purchase: An 

experiment. Proceedings of 10th China Marketing International Conference, July 

20-30, Wuhan, China. 

Chen, C.H., Chan, A.K.K., & Zhao, L. (2021). JCom: A technopreneur’s dilemma. 

Paper presented at North American Case Research Association 2021 Annual 

Conference, October 14-16, online. 

He, G., Che, P.H., Chen, C.H., & Chan, A.K.K. (2021). Word-of-mouth and visit 

intention in cultural tourism. Proceedings of the 2021 3rd International 

Conference on Economic Management and Cultural Industry, pp. 3237-3241. 

Li, C.S., Jiang, H., Huang, A., Chen, C.H., & Yu, J. (2021). Consumption impulse 

determination: The roles of internet celebrity endorsement and peer pressure in 

the expectation-confirmation model. Proceedings of the 2021 3rd International 

Conference on Economic Management and Cultural Industry, pp. 922-925. 

Chen, C.H., Li, Y.W., Chan, A.K.K., & Leung, C.M.Y. (2020). Yun Dong Jia: A silver 

lining on “cloud” during Covid-19 lockdown. Paper presented at North America 

Case Research Association 2020 Annual Conference, October 8-10, online. 

Chen, C.H., Che, P.H., & Chan, A.K.K. (2020). Creating cultural experience through 

cultural branding in cultural parks. Paper presented at China Marketing 

International Conference, July 20-30, online. 

Che, P.H., & Chen, C.H. (2020). Sentiment analysis on reviews: Understanding eWOM 

using deep learning. Paper presented at China Marketing International 

Conference, July 20-30, online. 

 

研究基金 

2023-2025 Faculty Research Grant (FRG-23-057-MSB), MUST. 

2022-2023 Faculty Research Grant (FRG-22-045-MSB), MUST. 

2019-2021 Faculty Research Grant (FRG-19-038-MSB), MUST. 

2016-2017 Faculty Research Grant (FRG1/15-16/014), HKBU. 

2013-2014 Strategic Development Fund, HKBU. 

 

獎項 

2024 Teaching Achievement Award (Team) 

2023 2nd Prize at the 5th Outstanding Case Development Competition, organized 

by Tsinghua University. 

2021 3rd Prize at the 3rd Outstanding Case Development Competition, organized 

by Tsinghua University. 

2019 Paul R. Lawrence Fellow, Case Research Foundation & North American Case 

Research Association 

2017 First Runner-Up, 2017 CEEMAN Case Writing Competition 

2016 Top 10 Best Cases (4th Place), 2016 CEEMAN Case Writing Competition 

 

學術會員/服務 

Representative at Large (Asia Pacific), International Case Research Association 

Member, North American Case Research Association 

 


